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The Role of Digital Technology and Artificial Intelligence
in Data Analysis for Health Tourism

Sarayoot Ratsamee
Faculty of Education, Khon Kaen University, Khon Kaen Province, Thailand

Abstract

Health tourism in the digital age has changed rapidly due to the application of digital technology
and artificial intelligence (AI), which has increased the efficiency of communication and service
delivery, especially in analyzing health data to obtain accurate and useful information for tourists.
These technologies play an important role in collecting, analyzing, and evaluating health data of
service users through data classification techniques, health trend prediction, and personalized
advice. In addition, digital platforms and AI have helped enhance the tourism experience and
developed decision-making support systems for entrepreneurs and related agencies. However,
the use of such technologies still faces challenges in terms of privacy and security of health data,
which are important issues that need to be strictly regulated. Ultimately, the development of digital
technology in the health tourism sector should aim to create a sustainable, transparent, and fair
system so that all sectors benefit, including tourists, entrepreneurs, and health personnel, and

so that Thailand can become a globally competitive health tourism hub.

Keywords: digital technology; artificial intelligence; health data analysis; health tourism




