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Development of Innovations using Health Promotion Concept:
a Case Study from ThaiHealth Promotion Foundation

Nalinee Ruangrittisak
Thai Health Promotion Foundation

Abstract

Currently, Thais are paying more focused on healthy living habits to prepare for a healthy future.
After the outbreak of COVID-19 and preparation for entering a fully aging society, affect to
increasing physical activity, having nutritious food and managing stress and care for mental health.
“Health Promotion Innovation” is becoming a key mechanism in this movement, for raising
awareness about the importance of holistic health. This article explores how innovation connects
with health promotion, showcasing examples from the Thai Health Promotion Foundation. It also
provides guidance on developing health promotion innovations, emphasizing the driving forces
that will shape the future of this field.

Keywords: development of innovation; health promotion; health promotion innovation; Ottawa Charter
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