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Commercial Determinants of Health: Corporate Strategies
that Impact to Health

Milin Sakornsin Ruddit
Thai Health Promotion Foundation

Abstract

Commercial factors influence people’s health both directly and indirectly, especially from various
industries such as tobacco, processed food, fossil fuels, and alcohol. The business sector has employed
various strategies to influence consumption patterns and health, including normalizing consumption,
denying negative impacts, and exerting cultural and scientific influence to create demand for
products and services. These strategies focus on generating profits, even if they lead to health problems
and inequalities. This article aims to present concepts regarding commercial determinants of health,
focusing on analyzing business strategies that impact health and the effects of these determinants.
Examples of strategies from the food and beverage industry, the fossil fuel industry, the rise of artificial
intelligence, and the arms industry illustrate how business operations impact public health policies
and have significant geopolitical implications for global health. The goal is to enhance understanding
and provide a reference for developing national public policies to protect public health and establish
a sustainable system in the long term. However, research on commercial determinants of health
is still limited to specific industries. There is a need for clear definitions, additional studies in different
contexts, and the creation of spaces for interdisciplinary exchange on this issue in order to more

comprehensively address the impacts of commercial factors on health.

Keywords: commercial determinants of health; commercial tactics; health impacts
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