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Digital Television Unhealthy Food and Beverage
Tie-ins to Children and Youth in Thailand

Nongnuch Jindarattanaporn
Institute for Population and Social Research, Mahidol University, Nakhon Pathom Province, Thailand

Abstract

Exposure to unhealthy food and beverage tie-ins had impact on children’s recognition and
purchasing. The objective of this study was to analyze food and beverage tie-ins on digital television
in Thailand. The two most-viewed digital television channels were recorded. Data was collected
on May 5-11, 2022 on Monday - Friday at 03:00 p.m. to 08:00 p.m. and 08:30 p.m. to 10:30 p.m.
and on Saturday- Sunday at 06:00 a.m. to 09:00 a.m., 03:00 p.m. to 08:00 p.m. and 08:30 p.m. to
10:30 p.m. Tie-ins of food which were unhealthy food and beverages were included in this analysis
and nutrient profile was used to classify these food and beverages. Results of this study showed
that ready to drink beverages had the most tie-ins. The most common form of tie-in was sponsorship
by using graphic. The duration of product placement, advertisement through person and
advertisement within the content of program were longer than one minute. Tie-ins appeared
at 04.01 p.m. to 06.00 p.m., which were during children, youth, and family’s television programs.
Current applicable laws are not covered tie-in. Therefore, relevant organizations should improve

regulations to control contents and forms of unhealthy food and beverages tie-ins in Thailand.

Keywords: tie-in, unhealthy food and beverages, digital television, children, youth and family



