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Advertising of Food and Bever'age Products on
Digital Television and YouTube: Inappropriate
Advertising to Promote Good Health
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Institute for Population and Social Research, Mahidol University, Nakhon Pathom Province, Thailand

Abstract

The objective of this study was to explore inappropriate food and beverage advertisements (ads) on
digital television and YouTube in Thailand. Two channels of digital television were recorded. Data was
collected on May 5-11, 2022 on Monday - Friday at 03:00 p.m. to 08:00 p.m. and 08:30 p.m. to 10:30
p.m. and on Saturday- Sunday at 06:00 a.m. to 09:00 a.m., 03:00 p.m. to 08:00 p.m. and 08:30 p.m.
to 10:30 p.m. For YouTube, top three Youtuber channels with the most subscribers in Thailand were
selected. Food ads which were inappropriate food and beverages were included in this analysis and
they were classified by using the nutrient profile. Results of this study revealed that inappropriate food
and beverages were advertised on digital television and YouTube significantly more often appropriate
than food and beverages. The contents of inappropriate food and beverages ads presented the con-
sumption of products that evoked positive emotions and feelings such as delicious, happy, fun, and
refreshing and products contained good raw materials and nutrients that were benefits to the body
and beauty. In addition, using sale promotions with discounts, redemptions, giveaways, and sweep-
stakes which had high value of prizes were showed. Current applicable laws are not covered these
ads. Therefore, relevant organizations should improve regulations to control contents of inappropriate

food and beverages ads in Thailand.

Keywords: advertising; inappropriate food and beverages; digital television; YouTube
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