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Abstract

Breast Milk is the best feeding for infants, however, the exclusive breastfeeding rate in Thailand
is extremely low (23% in 2015). One plausible explanation is an aggressive marketing strategy of the
formula industry, which influences mothers’ and families’ decisions on infant feeding. The Department
of Health (DOH) and alliances have successfully advocated for the legislation of the Control of Mar-
keting Promotion of Infant and Young Child Food Act B.E.2560 (A.D.2017). The intention of the law is
to control the marketing promotion of infants and young children to ensure that mothers and families
will have informed choices when making decisions on infant feeding. This paper aimed to review the
progress made and analyze the challenges faced during the first 5 years of the law’s implementation.
Results showed that the progress involves raising awareness among manufacturers and the struc-
tural governance body of committees, sub-committee, and officers. However, many obstacles were
identified including loopholes in the contents of the law, the priority of the topic set by the executives,
discontinuation of budget, rapid adaptation of the new marketing strategies that require further law
explanation, multisectoral networking, and the number and skills of the officers and organization in the
public sector in both central and regional area. This study suggests that the DOH and alliance should
continuously monitor and evaluate the law’s implementation to improve the regulations and advocacy

strategies to be comparable with modern digital marketing.

Keywords: Control of Marketing Promotion of Infant and Young Child Food Act B.E. 2560 (A.D.2017);

breast milk; milk code; Milk Act; evaluation of the law
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