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Abstract

This article aims to analyze the communication methods used in the music video for
the song "Status Bo Kheoi Plian" (Status Never Changes) by Mike Piromporn, in presenting the
issue of illegal migrant workers in South Korea, and the role of the music video in campaigning
for this issue. Qualitative research methods are used, including content analysis, semiotic
analysis, image analysis, and discourse analysis. The study found that the music video employs
narrative visuals and symbolic communication with significant implications to build
understanding and evoke empathy among viewers towards the plight of migrant workers. The
use of a love song, portraying a romantic narrative between a man and a woman that parallels
the experiences of migrant workers, is a crucial strategy that enables viewers to deeply
connect with and relate to the issue. This work illustrates the role of music videos in

advocating for social issues and enhancing the understanding of migrant workers problems.

Keywords: Music video, Isan Country Music, Migrant workers, Social campaigning
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Abstract

Research on Communication for the Preservation of the Ancient Chak Phra Bowk Festival
in Sawiat Sub-district, Tha Chang District, Surat Thani Province aims to: 1) explore the meaning of
the ancient Chak Phra Bowk festival, 2) investigate the pattern and processes of communication
for the transmission of the ancient Chak Phra Bowk festival, and 3) examine the social, economic,
and technological factors related to the preservation of the ancient Chak Phra Bowk festival.
Quantitative research method was applied to collect data through relevant related research, in
depth interviews, observation, and community meetings. The key informants consisted of 20

individuals: 1) 3 representatives from the government, 2) 2 local sages, 3) 10 local leaders, and
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4) 5 family members, selected using purposive sampling methods according to the research

objectives.

The research findings revealed that: 1. The ancient Chak Phra Bowk festival arises from
beliefs and faith in Buddhism, the preservation of ancient traditions, and the fostering of
community solidarity. 2. The patterns and processes of communication during the festival can
be divided into three phases: 1) Pre-festival preparation phase, which involves participatory
communication throughout the planning process, including both formal and informal
communication styles, as well as one-way and two-way interactions utilizing both verbal and
non-verbal languages, and a flow of information from top-down, horizontal, and bottom-up. 2)
Festival preparation phase, characterized by informal communication, including one-way and
two-way interactions, and information flow from top-down and horizontal. 3) Post-festival phase,
which employs formal communication styles, emphasizing two-way interactions and utilizing
both verbal and non-verbal languages, with a bottom-up flow of information. 3. Changes in
social, economic, and technological domains have not only had negative effects but have also
resulted in positive outcomes; technological advances have facilitated quicker and more
convenient communication, particularly in inviting community members to participate in the

festival.

Keywords: 1) Communication, 2) Preservation, 3) Ancient Chak Phra Bowk Festival
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Abstract

The purpose of this research was to study the guidelines for developing a knowledgeable
YouTube content channel and to develop a career path for YouTube content knowledge
professionals in a new normal state. Researcher using Research and Develop. Apply Mixed
Method. The qualitative research was conducted by in-depth interviews. The survey participants
were Youtuber and Strategies Planner/Social Media Marketer. The quantitative research was
conducted by questionnaire. The Sample group consists of regular Youtube viewers in

Knowledge Content Channel.

The researcher found that the content style of knowledge to create a learning guideline
for those who are interested in creating jobs, earning money from online media in order to
adapt from addicts to creators. The results of the research can be summarized as guidelines for
creating a YouTube channel for knowledge-based content as follows: 1.Name of the item must
be easy to remember 2. Episode title is consistent with the content 3. The purpose of the
program is clear. When the audience finished watching, what did they get? 4. Convincing content
of the referrer 5. What is promised to the audience Presented according to the taste and ethics
of the target audience 6. Funny presentation style 7. Background music 8. Interesting techniques

9. The length of the clip is suitable.

Keywords : Digital content, YouTube, a new normal state
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Abstract

The objective of this study is to analyze the influence of the marketing mix (7Ps) on the
repeat purchase behavior of consumers of sushi and sashimi at Toom Sushi Restaurant. The
research employed purposive sampling, targeting a sample of 400 consumers calculated using
Cochran's formula. Data was collected through questionnaires and analyzed using multiple
regression analysis. The results indicate that Product, Price, Promotion, and Process significantly
influence repeat purchases. Applying these findings can help businesses develop effective
marketing strategies to increase repeat purchase opportunities and build long-term customer

loyalty.
Keywords: Repeat purchase, Marketing mix, Japanese food, Sushi, Sashimi
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Abstract

Digital media design is a process that focuses on creating unique and effective learning
materials for use in rapidly changing digital environments, such as websites, applications, and
even... Games To support a more interesting and efficient learning process This process has
several steps. Starting from media planning and design, development, testing, and improvement.
To ensure that those learning materials are appropriately aligned with the learning and
communication objectives of the learners. Designing creative learning materials in the digital age
is very important in creating interesting and quality learning experiences for todays and future

learners.

Keywords: Message Design, Presentation of Learning Media, Digital Age
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Abstract

In the digital age, information spreads rapidly and widely. Fake news has become a
major and widely discussed problem. Fake news is not only a threat to the accuracy of the
information people receive, but it also has a profound impact on people's perceptions and
decisions. Especially the elderly who may be vulnerable to receiving misinformation. Study on
the Impact of Fake News on Older Adults' Perceptions and Decisions The objective of the study
was to study the impact of fake news on the perception of information among the elderly and
to evaluate the impact of fake news on the decision-making of the elderly. Using a sample of
150 00The researcher used in-depth interviews as a qualitative data collection method that
focused on conversation and delving into the interviewees' experiences, opinions, and feelings.
This research uses Atlas.ti Qualitative Data Analysis Software to help organize and analyze
interview data. Atlas.ti to assess the impact of fake news on older people's decisions in areas
such as health, financial spending, and service choice The results of this study found that fake
news has a significant impact on the decisions of the elderly, especially in terms of health,
finances, and service choices. Therefore, education and training on fake news management is

important to reduce the risk caused by fake news in this group.

Keywords: fake news, elderly, decision-making
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