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Abstract

Interactive communication in the digital classroom is the process of using
technology and online platforms to create a more reasonable and effective learning
experience for learners and teachers in today's digital education system. This paradigm
emphasizes creating learning situations that provide opportunities for learner participation
and effective communication. Learners can ask questions, express opinions, and work

together on projects or learning activities This creates a space for truly meaningful
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support and learning. Using technology that supports interactive communication in
the digital classroom It will truly create interesting and effective learning for all learners

in today's rapidly changing educational situation.

Keywords: New paradigm, Interactive communication, Digital classroom
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Abstract

Education has been transformed by the introduction of digital technology
to create a more engaging and effective learning experience. Organizing the educational
ecosystem with digital technology for future learning focuses on using technology
to develop quality learning and teaching processes. The main aim is to increase efficiency
in teaching and learning. This creates opportunities for students to learn in a way that
meets their own interests and needs. The use of digital technology in education allows
for flexibility in learning. Learners can conveniently access information and knowledge
through online learning platforms. And there is a mix of offline and online learning.
In addition, technology creates an interesting and motivating learning experience for
learners by using virtual reality technology and creating learning games. Organizing
the educational ecosystem with digital technology also makes tracking and evaluating
student learning more convenient and efficient. Create opportunities for building
relationships and collaboration between students and teachers. and promote creativity
and analytical thinking in students. Therefore, organizing an educational ecosystem with
digital technology is an important step towards future education that uses technology

to be effective in learning.

Keyword Educational ecosystem, digital technology, future learning
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ABSTRACT

The objectives of this study were (1) to study general information and synthesize
digital media and information capabilities for older adults; (2) Develop learning development
guidelines to enhance digital capabilities. Bangkok The results of this study in a study of 100
voluntary elderly aged 60-75 years in Bangkok Yai, Bangkok province were selected
individually and voluntarily, and found that the results of creating training guidelines and
supporting training activities to give the elderly the opportunity to try digital technology
have a positive effect on the learning and understanding of the elderly in matters related to
digital technology. Organizing training activities that give the elderly the opportunity to use

digital technology and help the elderly to have a useful experience and learn better.

Keywords: Learning Development Guidelines, Media and Information Literacy (MIL) Digital Competencies,

Elderly Competencies Training Activities
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Abstract

Quantum communication has the potential to change the world of communication,
especially when it comes to security and speed. The creation of a secure communication
system with the use of the principles of quantum mechanics is of great importance today.
Research and development in this area is happening rapidly around the world. While
quantum communication has a lot of potential, there are still technical and research
challenges that need to be addressed.

Summary of the importance of quantum technology in future social and
environmental development It focuses on the impacts it can have in areas such as highly
efficient energy, drug discovery and treatment of diseases, learning and education, and
communication. However, we must recognize the complexity and uncertainty inherent in
the development and implementation of quantum technology and the importance of
understanding and confidence in the use of this technology in everyday life and in the

macro market in the future.
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Abstract

The research on the impact of using Chat Al to create marketing content for online
business entrepreneurs has research objectives 1. Study and understand the impact of using
Chat Al to create marketing content for online businesses 2. Analysis of relationships,
impacts, use of Chat Al To create marketing content of online business entrepreneurs. The
sample number of online business operators is only 100. The IOC tool quality was 8.40
Females accounted for 59 percent, followed by males at 41 for 41 percent, the oldest age
at 36-45 years accounted for 52 percent, followed by 46-55 years old at 19 percent for 19
percent, and 26-35 years old at 13 years old with 13 percent and 18-25 years old with 12
percent accounting for 12 percent and 4 years accounting for 4 percent, respectively.
Correlation found that 19 pairs correlated with each other, with the majority of respondents
commenting that Chat Al streamlines the content modification of online businesses and
builds customer confidence, with a correlation coefficient of 0.92 with statistical significance
of 0.01**, followed by Chat Al reducing the cost of creating content for online businesses
and expanding their markets, with a correlation coefficient of 0.86 with statistical significance
of 0.05% and lastly, Chat Al enhances online business access to data and data analysis and
builds customer confidence, with a correlation coefficient of 0.82 with statistical significance

of 0.05%, respectively.

Keyword: Chat Al, Marketing Content, Online Business Entrepreneurs
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Abstract

3D Infographic Media Production Introducing a trip to Ban Somdet Chaopraya Rajabhat
University using infographic techniques. The objectives are: 1) To study the production process
of travel guide media using infographic techniques, 2) To study the opinions of 3D infographic
media users to recommend travel to Ban Somdet Chao Phraya Rajabhat University by assessing
the quality by 3 experts to assess the quality of media and using a sample of 50 first-year
undergraduate students who are interested in studying at Ban Somdet Chao Phraya Rajabhat
University to study the opinions of 3D infographic media users to recommend traveling to Ban
Somdet Chao Phraya Rajabhat University. The results of the study showed that the results of
the assessment of the quality of experts on travel guidance media to the Royal using infographic
techniques, 3 people inspected the media quality. The total mean was 4.42 and the total
average standard deviation was 0.49, and the results of the 3D infographic user study to

recommend a trip to Ban Somdet Chaopraya Rajabhat University were satisfied

Keywords: travel , infographics , media guide
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