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Abstract

The purpose of this research was to (1) study the current state of
a short course on basic garment pattern drafting, (2) investigate opinions on
the use of instructional media in the course, (3) compare demographic
characteristics and their relationship with opinions on media use, and
(4) examine how the current situation influences learners' perspectives. This
quantitative research employed a questionnaire to collect data from
200 residents in Chumphon Province. Statistical methods used for analysis
included frequency, percentage, mean, standard deviation, t-test, ANOVA, and
multiple regression. The research findings indicated that (1) the current
condition of short courses, creating basic tailoring designs at a high level, with
a mean of 3.91, and (2) opinions on the use of instructional media in the short
course on basic garment pattern drafting were also at a high level, with a mean
of 4.19. Hypothesis testing results showed that (1) Demographic characteristics,

including education, occupation, and income, differed and had significant
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differences in opinions regarding the use of teaching materials in the short
course at the statistical level of .05. However, there were no differences
in opinions on the use of teaching materials in the short course based
on gender and age. (2) The current situation significantly affected the opinions
on the use of teaching materials in the short course on basic pattern making
at the statistical level of .05. The current situation that influenced the opinions
on the use of teaching materials in the short course on basic pattern making

increased by .781 units, or an increase of 78.10%.

Keywords: Current Situation, Use of Teaching Media, Basic Shirt Design Creation
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Abstract

The objectives of this research are to: 1) study the factors related to the
management of short-term vocational certificate courses in home economics at Nakhon
Si Thammarat Polytechnic College, 2) examine the decision-making process for continuing
education in short-term vocational certificate courses, 3) compare personal factors
with the decision to pursue further education in short-term vocational certificate courses,
and 4) explore opinions on educational management affecting decisions to study short-
term vocational certificate courses. This is a quantitative study using questionnaires

to collect data from a sample group of students currently enrolled in the short-term
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vocational certificate course in home economics at Nakhon Si Thammarat Polytechnic
College for the academic year 2024. The sample size was determined using Krejcie
& Morgan's formula, setting a confidence level of 95% and an error margin of +5%, resulting
in a sample size of 226 individuals. The statistics used in the research include mean (><_),
standard deviation (S.D.), t-test, one-way ANOVA, and multiple regression analysis.
The research findings indicate that: 1) the factors related to the short-term vocational
certificate courses in home economics at Nakhon Si Thammarat Polytechnic College
are generally at a high level, with the highest levels in three areas: career opportunities,
the college's image, and activities; 2) the decision to pursue further education in short-
term vocational certificate courses in home economics is at a high level. When Testing
the hypotheses, it was found that: (1) personal factors such as gender, age, education
level, and field of study do not significantly affect the decision to pursue further education
in short-term vocational certificate courses in home economics; (2) educational
management factors significantly influence the decision to continue education
at the .05 level, with three key factors identified: 1) curriculum factors positively impact
the decision to continue education, increasing by .454 units or 52.70%, 2) instructor factors
negatively affect the decision to continue education, decreasing by -.781 units or -78.10%,

and 3) the college's image positively affects the decision to continue education, increasing

by .445 units or 44.50%.

Keywords: Decision-Making, Further Education, Home Economics
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Model Coefficients Coefficients t Sig.
'3 Std. Error Beta
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MBI wangms (Curriculum) 454 165 382 2.754 | .007*
indula Haeu (Teacher) -781 199 -.656 -3.932.000*
Ainwsie N15USENOUDNTN (Career) 226 221 185 1.021 | 311
Anwsie ANENBAVDIINGSY 276 227 236 1.215 | .228
NANGAT (Image)
ANNLINADY 445 1190 402 2.342 | .022%
(Environment)
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Unstandardized | Standardized

Model Coefficients Coefficients t Sig.
B Std. Error Beta
do Yangunsal (Media
116 206 105 0.565 | .574
equipment)
nanssu (Activity) 097 255 .081 0.379 | .706

R=.773 R? = 597  Adjusted R Square = .558 Std. Error of the Estimate = 0.398
F=15.234 Sig. =.001*
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Abstract

This article aims to review the emerging trends in the application of Artificial
Intelligence (Al) within business processes, with a focus on analyzing its utilization across
various functions, including marketing, production, finance, accounting, and human
resource management. As a technology developed to mimic human behavior and
cognitive processes, Al has become a crucial tool for enhancing organizational efficiency
and performance. However, the adoption of Al in business contexts continues to face
several obstacles and challenges, particularly in terms of ethics, transparency, and
appropriate risk levels. This article synthesizes and analyzes information from academic
literature and case studies to highlight the opportunities, barriers, and future directions
of Al integration in driving business transformation in the digital era. The insights derived
are intended to benefit executives and researchers interested in organizational behavior

and digital strategy development.

Keywords: Artificial Intelligence (Al), Application of Artificial Intelligence, Business Context
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e llinn1sANANReEVTVRIUTEABY

nsihUyaussivgluldluviunvesgsia
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UyayrUseding (A) Tanuddgyuarasisnisasundamisuinlunisaidiugsia vilv

g7 >

gnalugluvusaruinnssulvandussaniamlunisdniiugsialusuandslyaussiviing

[

sansaniugsialinuddgdesnszuiunsdadulanisdunldlunisaniiunisuag i

Uszdnsnnvesgsialuludfiivainvate nisidyaivsshvgluldarunsavinlavaisdnwaey

o
fal o

wazthlUlglalungugsiauasnnviinivesgsia FalyaussAvginausslovu guassauazainy
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e Bansihdyseivgluldluuiunvesgsiguseneunismsianudilaludsinaznd s
Aasoluil
anwazvainsihlygyiuszavgluldlugsia

JagUuiinisindgygyruseavgluldlugsia Tusuuuunieg Zuo Bruno (2024)

[

Ionanifednwagvesnsinlagyivssivgluldlunisaniiugsiaall

1. spUusaniouasmiiuUszanEm (Automation and Enhancement) 191 1) sl
waluladwemduasairausust (Robotic Process Automation : RPA) Tumsifiunanan anan
AANaIAlUNITNERN N1TUTVITNUYAAD NITATNATIALAENITANTINALNS kagNITEUIUNITTU
Tudede Wudu uas 2) N1sUsTINaNaLena1593a38e (Intelligent Document Processing : IDP)
Tunsaduaumuenals MsAuItoya N15IANITATULBNAITAN 9 V8egNTRLULR K1un1s
Ans1ed afin uazdnnsosdeyaesnaduszuu uenniviliinssuiumsinaulavugiuvesdeya

2. NMTAATIEATINGINT AL (Anticipatory Analysis) 19U 1) IAs1zinuIltNvIna10
(Predicting Market Trends) Tngmsliaseiideyaanlusfmiesuidauunltudiiatululilunig
AVUANAENSKALENTITNNNITIANLAZNITHYITURE N TUTEEVEA N 2) deasuusyananinees

WaalgguUniu (Enhancing the Efficiency of Supply Chains) agldn1siiasigidangnsailunis
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Fan1sszuuladafind n1simuaUSinasERuALA AR T IZaL LaZNSTNEINTAIAINENLNTE
lunsdndeidedingaiu (Supplier)

3. n15U3nIsAUdUWUSAugnAn (Customer Relationship Management) L9 u
1) 99N UUUTEAUNTANRINARNIYAAS (Tailored Customer Experiences) lngn1seanuuy
UsgaumsallunzaufugnAtudazyana dedgyyruszivgadnisiiunldfeusnuey

a sa

(Chatbots) Fadulgyausehvniitoyauuusinswuiilunstiswustimielideyandnsios

<9

(% L3 (% 6

fuuslam wag 2) NsIATeiseRuensual (Analysis of Emotional Tone) 3nA15HUduNwS
| vy 17 [y = Id o L4 a

n1581u kagn1siteyadeunau Jadudsslevdlunisimuanagnsvesgsia nsunludym
LAZATNANANBEIUDINTIAUAT

4. N5UIMIUalEgUNIU (Supply Chain Management) WU 1) N5USMNSAUAIAIARIT
fUszdnsan (Efficient Inventory Control) in15indeygy1uszaugluldlunisdnandu
NTEUIUNTT NTAAUAAAINLUUTUT (Real time) Tun3AIMUATEAUTOIRUAIAIASINLUL ZEY
= o 1 = BGER PN Na v v A a ! o &
Fevinlianmuidenisuazailtiateiinainnisdduainsadeiitiuniinudniu uas
2) WeINTRIAUABINITARLUEN (Accuracy of Demand Forecasting) Inen1553usIntayaly
afn wudlduvewain wazdadenisusngnisnensalaiudeanisvesgnAlunisndnuaznis
nsza1eduAmlunaAeINY NuseANfaINIsveIaIn MligsRvaunsadnassninensia

] a a a a

98 19llUsEANSA N anAugyde

5. nsrUUNSAnaula (Processes for Making Decision) 1y 1) glun1sdndula
(Enhanced Decision-Making) Ingiias1giiazn1sinausdoyaasaunanguinisaiuisa
dlUldlunsdndulaenagndegefiuss@nsam dadunisnaunaiusznidymagiaves
WY UANTIOULVRUATRIINT wag 2) Taduuduglunisuimsdnnisaanudss (Precision in
Risk Management) yilvin1susmsdanisanuidesiinnugnasusiugt adenuiuiiazleiu

d' A a X A | a d' 1% a N

AALEBITIDN1IZAATULAZHATIVZAIULT LU N15UTEEIUANUEBNAIUNITHY NsAsuLUas
VOIRNAN LATTOUNNIBIAIIS 21NA1TANTIUIY

nanvauzveIn1sidyaiuseivgluldlugsiadinard aenadesiu Kresimir Buntak,
Matija Kovacic and Maja Mutavdzijaand (2020, p.406); Sadiku, Fagbohungbe, and Musa
IS o

(2020) Wwa Ritika Gupta and Himanshu Katoch (2023) lé’ﬂénﬁaqiﬁaﬁumsmﬂigﬁymizawj

Tingugsianagniivesgsna wu nsddygussavgunlglungugsiasieg
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NRUFIND

wwamensidyguszhvgluldlugsialaeday

1

NILAYNN (Healthcare)

N7IRAdENNITUNNE ewmdeyaanInanIsunngly
N13ANIUNITAUTUADUNIINITUNNIUTELANASY 19U

JUNBUNITHIFA ILUNISANTUNISHRAUlaNT UL ULAY

TinstadeungUielauaznissnw Wudu

ladafnd (Logistics)

a s

nyieszvinuuresianssulussuurudiagladadind
o155z uudnludiluadeduiiinsihvugudvindai
udaduruszianang 9 1d nsdanisafendunilu

ARYAUAT Feazdemaliruyuiiiedesivadienduianas

ArNssulysi

(Civil Engineering)

Asas1auUSaeslasadafinnsunuly wasdnsunis
A adnAansisudeudesndudmiunisadig
LAZARASINIATIAS U TLLANAIN 9 N1TODNLUULAZANT
Aeadreenms uazthu dlunissansorummugluitug
Aoad1e sadenslivueuidmsuaniiuniseng g luns

AOGERT

NIUITUALNISYINGINT

(Managing and Business)

Tunses1eidonauszinneg o Wy NSIATITRENIY

Y

N15lU4§INUATRIANT NITAATINUazAndulan
= oA 1% @ I3 % 13
NMUGeNNANgn a319uardAn1589AANNIVRIRIANS

(Knowledge Management) waztndyg1usziugunlaly

AR VBTN

AMAMNTTUNTIN

(Heavy Industries)

nsadunshasU3esnwATesdnsvuIn g laeuy e
wuilaudss lneddygussavsunldlulunindu
Aunun1sANduUNlUszdnsnintazUaoniuee

WUHUASIU

g3nNalnsANUIAY

(Telecommunications)

N1SAUNILUUEITaRN (Heuristic Search) Aani15un
Tyasedvgunldlunstiededulalunisdanisnidnau
YDIAULDY LTUNITINAIT NI TUTUAUDLNUNITYINIUYD

AFINTINUIURA LN UAL
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a1fu NGNgINY wwamensidyguszhugluldlugsialaeday
7 | g30AumT (Music) n1sgullsunsupauiamesiiaiuisaaniunisia
wilourutinaupiiiiinue nsUseiusaund n1suans
naufauns waznsuszananaides iudu
8 | §309n13@nw (Education) | msihdygnusedvglunislidneumaiusinggdumaiy

19 9 loedvisduneundindundusz@niamasgade

ChatGPT

n13197 2 N5 dyanuseRvgunldluauvesgsia

A9V

MiNY8935na

wuanansilyausshvgiu1dlugsialaedauy

1

n1359a1A (Marking)

i a

nsnatndunilsluniivesgsfafildsudninasin Al
agaiiuladn lnsaniziunisinszideyanginssy
AuslnALuuSEalnl n13vi1 Personalization Tunisiaue
dufn 5918901514 Chatbot uag Recommendation
Engine W Amazon wag Netflix lad Al unlgiasiga
wgAnssunslinuvesgndn ilefadenduduazuinnsi

ASINUANUABINITANITUARADE T UTEENS AN

A9 (Finance)

n1508T (Accounting)

lusunstey® Al gnihunldiieanderanatauaziity
v o o U = 2 1 1
AugnAalun1sTnyinUyd diegradu seuu OCR
(Optical Character Recognition) ﬁﬂhEJLL‘Uaﬂﬁi’Jjayjaﬁ]m
TuiaSanselumiunm@iegluguuuuidsia wieuvnanis
AATIZNANULFIIN NN TR ULALATIVADUANURAUNA LU
n15vigsnssulagld Machine Learning einlugany

1%

LWidlauagnisiiuguananisnnuy

S3UUeRLUL® (Automation)

PAYUTININITEIUNDT UI00UATIY AN ITENTNTL

Uyasehvguazaunsaldnludiniaaulunaias Ay

NMSUSMISNINYINTUAAA

(Human Resources)

Al HunumdAg lunTEUIUAITATINILAZHAILINSNEINS

va ¥ o

uywd peAnTananTaldseuy Al LiteAnnseslsyiRladns

Ans1wviuAanA I UoInu nTauduAngINTaldnIINIg
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6 | ilgguniudaasey msdsounanfnumifigndedliiugndn al natuazaa
(Intelligent Supply Chain) | figiosnisineliidsuansenusonils
7| m9igsiadansey atfuayunsinduladmivesdng Feilgnsevmneiiietas
(Business Intelligence) Tidemaannsadndulaldftunas sniBeiu el
psAnsgIRaRsteyadednilannsaluduiunislaann
Toyafidudou

31nn1sfnwInuIInIsn Al undssendldlunszuaunisaniiugsiaiunsaiy
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VAN LU N3A1N 115U lagnsnensuyed ogslsinm anuvinniendiAy lawn anuides

Y

AUATESITU N13INITTeYAdIuYAAa ANlUstlavesdanesiiy uagnsuiaymaInsidinwy
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guassALazANUTimevasgsnialumsihlygyiUsshvglulyd

a a [

Uy szfvg dumaluladnesdnsgsnadnuasidunldfunntuusegnslsinudad
= o a s YV

29ANTINAUNEILNITn s Ty UseRvgidunldlunisadivaunsoddiunldusienday

<3
(%

% v U ¥ a a o o a o ¢ =
e bIRsuuInsianuseensit dyyusefvgluldlunsiaiunauee e edngi
AssaelaymevassavastefisseTuielinsinlyyruseivgiUldiAnusedniangan
%4 Ritika Gupta and Himanshu Katoch (2023) land1ifisguassawazanuviiniglunisin

wialulagUyauseavgunlalugsia el

A v A

1. NINAITUINNN38555U (Ethical Considerations) N@1IA® ANUEINITaNIAndUla

¥ L

vostgymusshvgiinesdesivasesssulunidulssinunandAgiiinaissnniviussuy

v

vaedgygyrusehvgndnauinisidaviidanududassuintuiainlidineade siugun
a
il

Yaausehvgunsldmsiianuddglulssiauanuludiss oaf uazanusainveuiiline
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Agtee Fanrsasiraeuunilainlygivssivgassiauludnvasliavilinseddunay

SURATBUMNBEIAL

| '
va a o I

2. 115MgAYEiNYe91U (Job Disruption) naafe n1sldszuudnludi@anduiniiousiy

Uy usehvgdamananisiasunamainussnuegeauy saldunisulseduneegign

o '
Y (3 )

Wansiin1sasreiunusulug wazinwenanduindustiueAnsNiAeIT A UNITWEIUN

o

[ o

masaudndudessniunsegiadegniisanszauinee wazilinousuinvelnadliduusasu

a s !

Wesnmsasullasniinainanuinanivesdygiussivgenadmaliiinn1sinenu
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3. aAnuvasasdieuazauludiudivestoya (Security and Privacy of Data) nanafie

o
14 o LY

Uyausshvginnuiedesiudoyauazdndudedddoyadiuiuuin Asluussnuiiuay

Y

‘UaamﬁaLLazmmLﬁudauﬁ’maﬁaaﬂaﬁﬂLﬁuﬂizlﬁuﬁgﬂw@wﬂ%um Fatlaaanmaidiyan

s ¥ IS

Punuuimausldssuulygyussivgazdeadinissiusin msdnnu uaznsinseideyadau
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o
o LYY

qﬂﬂauaz%’agaL%ﬁﬂﬁazlﬁwéaummumm aatiu n1stEdgyaiUssAvglaisasianiny
UaendeiRgniumssnmaiutasnds Uniesdeyauaznsldauiivanzas

4. n135919A270TUs91a (Lack of openness) Na12A8 N1TANLTUNITUDITLUY
Hyaussivondudifeududousniswilieuriluuesissuulygussiviuaniy
TWsdlalianusoveafivluneandenisorsdmalififsronfsamuinainfudonudd
amudndudedinnugfsssuunaainendlagianizegredduaiundify wu nszuiunig
gFATTIUNNDIYMTONITOUAFUA TN

5. Anennvaslygusshvg (Artificial Intelligence's Potential) Tnedaygy1usehuvglad

<3

nstanlglunisiiunandauazUssdnsamuesiy isliuysdaiunsaljiianuniany

v YV

Fudaularas1eassauniu lnensyilinudunfidnvugilunuusedvinves s 1Wululae

SRl WauTupeuMsvuiusEansam Ianugnasaiiudy uavUseansnnlagsiunnuy
ilesAnsaunsaussaulmungluseaunandn

6. tiiuAIrnan1Taluni1sandula (Improved Decision-Making) N@17A8 52U U

6 = I

Tavseivanunsalssiivfoyadnunuumeanaziiausuniinseiidsdniiduansaunai

frnudfgysediidunalunisindula Fedreiiudsesdnsainuaznadins lnedleliesAnsuas

yanaarursadndulalaegraliused@nsamuuiiugiuvesdoya Fadennaeaiu Sadiku,
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Fagbohungbe, and Musa (2020) #ilsina1fsainudvavesgsianedyyiuseivgdedadu
guassAwazANNYTIMeBvedgsAviulssnunwsialll

1. M5UIAANUAULAY (Lack of familiarity) na1iAeaudulvglugsiadagdudwina
AnuAureiudyy1Use vy HagrumunLne fneniwwarni1siilulesainlinasdn
Uy szhvglilussdnsnmsdldifiunmudnanimuareragnuiias

2. anudnlaie (Misunderstanding) Al gnidnlaiinlaeviateau Tnelanzegedalag

donseuanan delaundas Al lAuaSsdwmsumalianlalalni waginndinnsalegraguusaiuly

dwsuadyarueslanluwimnuly
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drfguazazinuwuuyedluynisosdmansznuiuauseuyedlunnauusiunuduaseds

lianunsaunuiinywdlunnduldedrsauysaluaausathuildluivaudwindiaduliiag

a a

dalusiRuaziiunumduitieuyuslunsufiRnuidudeuliiinnuimiagiussansam

44395554 (Ethics) 1asndagiuanudmalulssifiuduaiosssudunisld
Hynvsziviazindesiunainfisieya nsudsiudeya doyailunarsusiaainad uas
n1sundesdaya é‘ffqﬂimﬁummﬁmﬁﬂ13ﬁmu@ﬂgwmaLLazGﬁaﬁmummuﬁﬁumiﬁ’]
g sehvgluly

5. N13VIALABUYARAINT (Shortage of Workforce) Lliaanlgyay1ussAvgiiulnagna

Yyaa o v

53057 Vi divin v uazmuansadunsiawwasnslilyaiussivguszautymun

a

v o A 1 ° a v a a a oA = o & v
weaw dauiielinsindyaivsshvgluldfivssansnmuaziinanuseiliogsiadadndudes
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Ty usshvgiiazdimanaanuirmiwaznisiaudgygyiussivg azwiulainnisiiszuy

a N a

Jyauszhvgluldiiguassawazanuyimiengsnanisnszuinias ieszdnszdanisldssuy

9 9

a scayv v Y]

Ugaussivgndesaonnaosnunannisineiteaiuasesssudynyiusehivg (Al Ethics

<3

'
=< o w

Principles) #d1inaunauinemansiazinaluladuiswid (2565, ni 5) lanantamannis

Migtesiuasesssudyyusshvg (Al Ethics Principles) Falundnnisfigimu dievien uay

<9

Aldszuulgarussfvginduiumaujiitaenadosiunannguuneiinesdes adsdeuiun
mederlagaguuitugiuvemannisauasesssulgyaiUssivgnilduaina 7 Usenisesil
1. anududud (privacy)

2. mnutuAsLazUaande (security and safety)
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3. Aul19la (reliability)

4. aadusssy winiley warldulaien (fairmess and non-discrimination)

5. anulusslanazesuield (transparency and explainability)

6. NILAIUTUNA (accountability)
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v v Y
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& Vo « .y v v = aY Yo
Wenlaeldiuuauy “Create Real Magic” lng@sanaume Al Janasunlasunis
U = = ¥ aa o = ] [ U 1 aa a
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6) Uszaun15al Augmented Reality Ingltinalulad Stable Diffusion Tun1sasisussaunisal
Augmented Reality (AR) d@usunansausiing (true digital academy, 15 #.A. 2567)

Lotus’s tWaAs1uAsaaiezlintdnaunisnsnlulneg vnsusie Al dazndasduaim
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v =
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Abstract

The objective of this research was to study the awareness and saving behavior of
undergraduate students in Bangkok. Data were collected from a sample of 400 students
currently enrolled in public and private universities in Bangkok and nearby metropolitan
areas. These students represented 87 academic disciplines across 38 faculties from 13
universities. A questionnaire was used as the data collection instrument, and the data were
analyzed using descriptive statistics, including frequency, percentage, and mean.

The findings revealed that most respondents were between 18 and 24 years of
age, with an average monthly income of 9,163.75 Baht, average monthly expenses of
7,687.12 Baht, and average savings of 8,315.75 Baht per person. Approximately 50% of the
students reported receiving income solely from parents, family members, or sponsors,
while 30% reported receiving income from both these sources and part-time jobs.

In terms of awareness, the respondents generally demonstrated a high level of
agreement with most statements regarding the importance of saving. However, a moderate
level of agreement was observed for the statement, “/t is difficult to make a spending and
saving plan,” even though a lower level of agreement would have been expected.

Regarding saving behavior, fewer than half of the respondents reported having a
financial plan. Most students saved money by depositing it in bank accounts or keeping it
as cash. Additionally, nearly 30% of the respondents had not made any savings plans.
Among those who did save, the main purposes were to purchase desired items, cover

emergency or medical expenses, and finance travel.

Keywords: Saving Behavior, Financial Awareness
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ABSTRACT

This study aimed to: 1) survey teachers’ opinions on the use of online games in
teaching and learning, and 2) identify problems and gather suggestions regarding the use
of online games in teaching and learning. The study population consisted of 35 teachers
in Bangkok, with a sample of 32 primary school teachers selected through purposive
sampling. A 5-point Likert scale questionnaire was used as the research instrument. Data
were analyzed using descriptive statistics, including frequency, percentage, mean, and
standard deviation. The findings revealed that the most commonly used online game
among teachers was Kahoot (X=3.66), with a high level of usage. Teachers reported high
satisfaction with learning activities, noting that these activities motivated students to learn
(X=4.44). Satisfaction with the learning atmosphere was rated at the highest level,
highlighting its relaxing and fun qualities (X=4.59). The use of online games in teaching and
learning was found to effectively stimulate student engagement, though some limitations

were noted, particularly regarding the readiness of various supporting factors.

Keywords: Online Games, Learning Management, Primary School Teachers in Bangkok
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Abstract

The objectives of this research were: (1) to develop a computer-assisted instruction
(CAI) lesson in Technology (Computational Science) on the topic of Safe Internet Usage for
Grade 5 students, aiming to achieve an effectiveness criterion of 80/80; (2) to compare
students’ academic achievement before and after learning with the CAl lesson; and (3) to
examine students’ satisfaction with learning through the CAl lesson.

The research instruments consisted of: (1) the CAl lesson on Safe Internet Usage
for Grade 5 students; (2) a lesson quality evaluation form; (3) an academic achievement
test, developed by the researcher, for both pre-test and post-test; (4) a student satisfaction
questionnaire on the CAl lesson; and (5) a 6-hour instructional plan in the Science and
Technology learning area on Safe Internet Usage. Data were analyzed using computer
software, employing percentage, mean, and standard deviation as statistical tools.

The results indicated that: (1) the CAl lesson achieved a process effectiveness (E1)
of 80.00 and a result effectiveness (E2) of 83.40, thus meeting the set effectiveness
criterion of 80/80; (2) students’ post-test academic achievement scores were significantly
higher than their pre-test scores at the 0.01 level of statistical significance; and (3) students’

satisfaction toward the CAIl lesson was at a high level (x_: 4.92,S.D. = 0.19).

Keywords: Academic Achievement, Computer-Assisted Instruction, Traditional Learning,

Safe Internet Usage, Technology (Computational Science), Grade 5 Students
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