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Abstract

3D Infographic Media Production Introducing a trip to Ban Somdet Chaopraya Rajabhat University
using infographic techniques. The objectives are: 1) To study the production process of travel guide media
using infographic techniques, 2) To study the opinions of 3D infographic media users to recommend travel to
Ban Somdet Chao Phraya Rajabhat University by assessing the quality by 3 experts to assess the quality of
media and using a sample of 50 first-year undergraduate students who are interested in studying at Ban
Somdet Chao Phraya Rajabhat University to study the opinions of 3D infographic media users to recommend
traveling to Ban Somdet Chao Phraya Rajabhat University. The results of the study showed that the results of
the assessment of the quality of experts on travel guidance media to the Royal using infographic techniques,
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3 people inspected the media quality. The total mean was 4.42 and the total average standard deviation was

0.49, and the results of the 3D infographic user study to recommend a trip to Ban Somdet Chaopraya Rajabhat

University were satisfied
Keywords: travel , infographics , media guide
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