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Abstract

The research on the impact of using Chat Al to create marketing content for online
business entrepreneurs has research objectives 1. Study and understand the impact of using
Chat Al to create marketing content for online businesses 2. Analysis of relationships,
impacts, use of Chat Al To create marketing content of online business entrepreneurs. The
sample number of online business operators is only 100. The IOC tool quality was 8.40
Females accounted for 59 percent, followed by males at 41 for 41 percent, the oldest age
at 36-45 years accounted for 52 percent, followed by 46-55 years old at 19 percent for 19
percent, and 26-35 years old at 13 years old with 13 percent and 18-25 years old with 12
percent accounting for 12 percent and 4 years accounting for 4 percent, respectively.
Correlation found that 19 pairs correlated with each other, with the majority of respondents
commenting that Chat Al streamlines the content modification of online businesses and
builds customer confidence, with a correlation coefficient of 0.92 with statistical significance
of 0.01**, followed by Chat Al reducing the cost of creating content for online businesses
and expanding their markets, with a correlation coefficient of 0.86 with statistical significance
of 0.05% and lastly, Chat Al enhances online business access to data and data analysis and
builds customer confidence, with a correlation coefficient of 0.82 with statistical significance

of 0.05%, respectively.
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