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Abstract

This qualitative study aimed to (1) examine perceived factors related to Generation
Z users’ behavioral intention to use the JobBKK application and (2) propose user-informed
guidelines for application development. Forty participants aged 20-29 years who lived in
Bangkok or its vicinity and had used or were familiar with JobBKK were purposively
selected. Four face-to-face focus group discussions, each comprising ten participants, were
conducted on 16 February 2026 using a semi-structured interview guide. With the
participants’ consent, the discussions were audio-recorded and analyzed using Braun and
Clarke’s thematic analysis. Four main themes were identified: perceived usefulness,
perceived ease of use, social influence, and brand image. An additional emergent theme
concerned perceived risk arising from fraudulent job advertisements and employer
credibility. The participants recommended improving search filters and Al-supported job
matching, simplifying the user journey, verifying employers and job advertisements, adding
reviews from actual users, and communicating through TikTok and Instagram in a manner

appropriate for Generation Z.

Keywords: Technology Acceptance, Behavioral Intention, Brand Image, Electronic Word of Mouth,

Generation Z
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