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Abstract

Research on Communication Regarding PM 2.5 Dust Problems among Social Media
Users This research employs a mixed methods approach with the objectives 1 to study
the volume of mentions and engagement among social media users regarding PM 2.5 dust
and 2 to analyze key issues discussed by social media users through online spaces. The
study uses quantitative research methods measured via the social listening tool Social Eye
and qualitative research through content analysis of public data on social media from
December 2024 to June 2025 for a period of 6 months. Data collection was conducted
using the Social Eye social listening tool.

Research Findings The results indicate that 1 social media users in Thailand
mentioned PM 2.5 dust 128,272 times with 18,679,270 engagements. Categorized by social
media platforms including Facebook X Instagram and TikTok over the 6 month period 25
December 2024 - 25 June 2025 social media users mentioned PM 2.5 dust most on
Facebook with 100,844 mentions and 10,203,562 engagements. This was followed by X
with 13,225 mentions and 1,239,511 engagements. Instagram had 9,569 mentions with
2,730,445 engagements and TikTok had 4,634 mentions with 4,505,752 engagements.

Key Issues Social media users showed significant engagement in January 2025 which
was the month when PM 2.5 dust problems were most severe. This reflects concerns

regarding the impacts of PM 2.5 dust especially on children causing nosebleeds. The issues
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can be categorized into 3 groups 1 concerns over the impacts of PM 2.5 dust on children
the general public and pets 2 self care practices during periods when PM 2.5 exceeds

safety standards and 3 government solutions for PM 2.5 dust including work from home

policies and the provision of free electric trains and buses.

Keywords: Social Listening, PM2.5, Social Media
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