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Abstract

The research aimed to (1) study the reasons for choosing specialized elective
subjects in home economics, (2) investigate the attitudes towards selecting specialized
elective subjects in home economics, (3) examine the decision-making process regarding
the selection of specialized elective subjects in home economics, (4) compare personal
factorswith the decision-making for selecting specialized elective subjects in home
economics, (5) study how the reasons for learning influenced the decision to select
specialized elective subjects in home economics, and (6) investigate how attitudes
impacted the decision to select specialized elective subjects in home economics among
high school students at Taweethapisek School. This quantitative study utilized
a questionnaire as a tool for collecting data from a sample of 284 high school students.
The statistical methods used for data analysis included frequency, percentage, mean,
standard deviation, t-test, one-way ANOVA, and multiple regression analysis. The findings
revealed that (1) the reasons for the decision to select specialized elective subjects in
home economics among high school students at Taweethapisek School were at a high
level, (2) the attitudes towards the specialized elective subjects in home economics were

also at a high level, (3) the decision-making process regarding the selection of these
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subjects was at a high level, (4) students of different ages and grade levels did not differ
significantly in their decision-making, whereas students with different GPAs and fields of
study showed significant differences at the .05 level, (5) the reasons for learning positively
influenced the decision to select specialized elective subjects in home economics among
high school students at Taweethapisek School, with two positive factors identified
1) curriculum aspects and 2) environment and facilities, while two negative factors were
noted 1) teaching materials and 2) assessment methods, and (6) attitudes positively
influenced the decision to select specialized elective subjects in home economics among
high school students at Taweethapisek School, showing a statistically significant impact at

the .05 level.

Keywords: specialized elective courses in home economics, Taweethapisek School,

senior high school student
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