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Abstract

Digital media design is a process that focuses on creating unique and effective learning
materials for use in rapidly changing digital environments, such as websites, applications, and
even... Games To support a more interesting and efficient learning process This process has
several steps. Starting from media planning and design, development, testing, and improvement.
To ensure that those learning materials are appropriately aligned with the learning and
communication objectives of the learners. Designing creative learning materials in the digital age
is very important in creating interesting and quality learning experiences for todays and future

learners.

Keywords: Message Design, Presentation of Learning Media, Digital Age
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