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Abstract

Developing Communication and Branding of Thammasat University Library through Strategic
Communication and Branding aims to develop a communication effectiveness and strengthen users’
awareness through the integration of the 3Cs Model, Brand Archetypes, and Corporate Identity (CI).

This study collected data via a questionnaire (Google Form) from 2,477 responders. An evaluation
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Brand Concept Perception (X= 4.45, S.D. = 0.82). This aligns with a significant increase in new social media
followers. The results indicate that a clear and consistent communication and branding is an effective

mechanism for strengthening brand awareness and enhancing library user engagement.
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