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Abstract
This research aimed to examine the demand for content marketing formats and to analyze the
relationship between the demand for content marketing formats and user engagement with the Facebook

page of the library at Prince of Songkla University, Surat Thani Campus. The sample consisted of 302



R43

followers of the library’s Facebook page. Data were collected using a questionnaire as the research
instrument. Data were analyzed using frequency, percentage, mean, standard deviation, and Pearson’s
product-moment correlation coefficient. The results revealed that the majority of the library’s Facebook
page followers were female university students aged between 18 and 28 years. Most had followed the
page for 1-6 months and visited the page less than once per week. Overall, the need for content
marketing formats was at a high level, with the highest demand for content type, particularly relaxing or
entertaining content. In contrast, overall user engagement was at a moderate level, with emotional
engagement begin the highest dimension. Furthermore, the demand for content marketing formats was not
significantly correlated with user engagement with the library’s Facebook page with statistically significant

level as of .05
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