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Abstract

This research article aimed (1) to study the level of opinions regarding motivational
factors, marketing mix factors, and the decision to use local restaurant services in Suphanburi
Province, and (2) to examine the influence of motivational factors and marketing mix factors
on the decision to use local restaurant services in Suphanburi Province. The sample group
consisted of 400 consumers who used local restaurant services in Suphanburi Province,
selected through accidental sampling. A questionnaire was employed as the data collection
instrument. The statistical methods used for data analysis included frequency, percentage,
mean, standard deviation, and multiple regression analysis. The results revealed that the
respondents' opinions regarding motivational factors, marketing mix factors, and their
decision to use local restaurant services in Suphanburi Province were, overall, at a high level.
The hypothesis testing indicated that motivational factors—namely emotional and rational
motivations—significantly influenced the decision to use local restaurant services.
Furthermore, marketing mix factors—namely product, price, place, and promotion—
significantly influenced the decision to use local restaurant services, at a statistical

significance level of 0.05.
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