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Abstract

This quantitative research aimed to 1) study the level of people's satisfaction with tax
collection services and 2) analyze the relationship between information service provision and
the aforementioned satisfaction in the context of Lat Sawai Municipality, a rapidly urbanizing
suburban local government organization. A survey research design was employed, collecting
data via questionnaires from a sample of 364 individuals, determined by Taro Yamane's
formula and selected through convenience sampling. Data were analyzed using frequency,
percentage, mean, standard deviation, and Pearson's correlation coefficient.

The findings revealed that overall public satisfaction was at the highest level,
particularly the satisfaction towards service personnel, which received the highest score.
Information service factors had a strong positive correlation with overall satisfaction at a .01
significance level, with the ability of officers to provide complete information as requested
being the factor with the highest correlation (r = .809). This study highlights that in a digital era
with complex tax laws, the effectiveness of tax collection services is inseparably linked to the
quality of information service provision. Specifically, the capacity of personnel to deliver
complete and accurate information has become the most critical strategic driver in enhancing

public satisfaction and trust in government services.

Keywords: Satisfaction, Tax collection services, Lat Sawai Municipality, Lam Luk Ka District,

Pathum Thani Province
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