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Abstract

This research aimed to 1) study the level of decision-making and the level of demand for marketing mix factors
(7Ps) in choosing food tourism, 2) compare the decision to choose food tourism classified by personal factors, and 3)
examine the relationship between marketing mix factors (7Ps) and the decision to choose food tourism among Thai
tourists in 5 regions of Thailand. This quantitative research employed a sample of 420 Thai tourist, selected using multi-
stage sampling. Data were collected using questionnaires, 10C=0.67 and reliability coefficient was 0.91 and analyzed
using descriptive statistics, t-test, one-way ANOVA, and Pearson's correlation analysis. The research result found that 1)
the level of decision-making in choosing food tourism was high (x = 4.05, S.D. = 0.50), and the level of demand for
marketing mix factors was also high (x = 4.06, S.D. = 0.45); 2) personal factors including age, occupation, and monthly
income significantly influenced the decision to choose food tourism at a 0.05 level of significance; and 3) all aspects of
the marketing mix factors (7Ps) had positive relationships with the decision to choose food tourism at a 0.05 level of

significance, with promotion having the highest correlation (r = 0.712). These findings can be applied to develop marketing
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strategies and promote food tourism in each region of Thailand, considering the differences in target groups and

emphasizing marketing promotion and service quality improvement.

Keywords: Food Tourism, Marketing Mix, Decision-Making, Thai Tourists
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