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Abstract
The objectives of this research were 1) to study the opinion levels of entrepreneurs towards the transportation service
of ABC Company Limited, 2) to analyze the opinion levels towards decision making in choosing ABC Company Limited
as the logistics service provider, and 3) to study the factors influencing the decision to choose ABC Company Limited
for logistics services in transportation. The population used in this research was 401 freight service users of ABC
Company Limited during October to December 2022. Using Taro Yamane's formula at 95% confidence level, the
sample size was 200. Purposive sampling was applied. Data was collected via a questionnaire with I0C = 0.67 and
Cronbach’s Alpha = 0.72. Data was analyzed using descriptive statistics and multiple regression analysis. The results
found that 1) the overall opinion level of entrepreneurs towards the transportation service of ABC Company was high

(mean = 4.16, S.D. = 0.40). The aspect with the highest mean was logistics efficiency and pricing (mean = 4.21, SD. =
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0.45), while the lowest was organizational characteristics (mean = 4.04, S.D. = 0.64). 2) The entrepreneurs had a high
overall opinion level towards the transportation service of ABC Company (mean = 4.16, S.D. = 0.40). The aspect with
the highest mean was logistics efficiency and pricing (mean = 4.21, S.D. = 0.45), while the lowest was organizational
characteristics (mean = 4.04, S.D. = 0.64). 3) Logistics efficiency, pricing, and organizational characteristics of the service
provider significantly influenced the decision to choose the freight logistics service provider at the 0.01 level.

Keywords: Transportation services, Logistics service provider, Logistics efficiency
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