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Abstract

Halal logistics is a supply chain management concept that aims to ensure goods and services comply with
Istamic law (Sharia) throughout the entire process—from sourcing raw materials, production, transportation, and storage
to distribution. In the 21st century, the growth of the global Muslim population and the halal industry has made halal
logistics a strategic component of business and industry. This scholarly article aims to (1) Explain the concept and
development of halal logistics, (2) Analyze the principles and theoretical frameworks involved, (3) Examine applications
in business and industry contexts, and (4) Present challenges and future trends based on an analytical literature review
using data from 2005-2025. The study finds that halal logistics is not merely a religious instrument but an economic
mechanism that builds consumer trust, enhances competitive capability, and supports sustainable development of
organizations within the global economy. Key challenges identified are: (1) the diversity and inconsistency of halal
standards among certification bodies, which hinders mutual recognition and international trade; (2) high investment and
operating costs, especially for SMEs; (3) gaps in knowledge and skills among businesses and personnel; (4) inadequate

workforce capacity and training; and (5) technological barriers such as costs, data privacy, and integration standards.
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These five dimensions are critical to address in order to advance halal logistics into a systematic and sustainable global
practice.

Keywords: Halal logistics, Halal supply chain, Halal business, Halal industry, 21st century
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@

F9YDE15IAIU

setiudlaSeuiisuiuanuddeneuninlugiaial (2005-2025) L& nsnumuilaenndasiule

AUNULALLTBIANE AR UBINISAANNEDUNGTY ANUNAINTAIEYBINITIUTEN kazauassasuiunudmsy

v
' a

SMEs vaigifgatuvensudngrufeafudnenmmaudsuulameuneluladfidva suidonouuistuiunis
Usvauanmsmstifuguaiuituivdn winsmumuiidilegdudumeluladuassuuuugsia (du vins
391, M3AMINAIBUENIYY) @m1saUsImITesindingssiloulduisusznis lulamged eSuiele s
noufan1du (institutional theory) 31AUUANA9YBINITTUTOAANIINTETBULALAIINABINITANUYOU
533UARTY NguiuuNeaniNeInT (resource-based view) 128953 UN8d 81 VDS SMES 2 LAA91N
ANUEIsaluNIgadUNTNeInsIie wasngudsruudenu-naila (socio-technical systems theory)

éj Y @ 1 o all ydy L v 6 1
Fliiudn msdunalulagluldvuiunmsyiunssuiunmsesdnsuagnisuszanuulevieaueiu

&3U (Conclusion)

saaladadndidununAaiinaundnnsmaundaamiiiiunisdnnisladadndaiolva Tned
Whmnediefnvaudusaavedufuaruinmnaonidsguvm Tuamssei 21 f]fﬂﬁgﬂ’uﬁ nmsiaule
YaImaInNFIAIALAEANNTUTBUYRITEULATYERalany enanaladafnddanudAydanag nssagsianay
PRAIMNTIN INNITHATILATNVINITNUI MISUTBWINIFIUEAaLaTaRnd n135nw1 Halal Integrity wae
szuuRsRaeUdoundy funumddylunisaiennudesiuuiguilan iuarwasalunsudstu uay
atfuayunnudsBuresesdnslumildgumusedulan wazesraaladafndannsaifiuaudesiuvesiuilna
a$1enulaiu3sunienisutsdu wazaduanunisaiseninalsema agelsinng Ssdauimelusu
NI AU UarauAudilaveiuseneunts ewanvesstanaladainddndsyeiaunluluianig

'
a o =

vosmsysanmsinaluladidva nmadeulesiunnudsdu uaznsveneigniauinig elviausanevaues
sorufaInsvamarnlaniazasaadesiuvdnmsmausgasuiiu ielisranaladafndragnisujin
Afnaaseddluszdvaina SududesiinisUsranunudlsueseninmieanunadg MALNTY LaYBIANT
fusossnana sudemsdaaiuinasgiuiiannsasensviwivluszdugintanazuiuini nsamuly
Tnssadrsfiugiuamemaasnsdaasuglfuinisladafindenaasstisandununaasugialussoss sy
iudnenInn1suestuvesfuszneunisviesiu Taslamiz SMEs Adesnsyesmadinainyady Tusdu
wielulad msnauudenivy loT uaz Al msgniimuilunseunisiduguaidauiieussiuanududiud
YDITRYAKALANNANNTAIUNTVYIBTLUY VugRenfiunsduasuanuivasnsineusuynanslunnsedu

JuiiladAguesnisujUandedu n1s3dululeuisuaziBsuifinisarsyudunisussifiunaduyu -
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waUsglemivessruusataladaind n1siiesizivadeaualuniaiig 4 wagnsiaunsluuugsiafidose
msswsuuenaalilulassairsnanidusss

Tavasy snanaladadnddidnenmdunalniidoulosanuiensmauniulonaniaasugia wind
msiawegudussuu fmsgiuiisensuiuiu uasiinsimeluladimngauanly avdendndulsidn

wanewusnataluduniwenrsugialanfiduas §s8u wazilusssuunnau
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