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Abstract

The era of rapid technological change, content creators have become an important mechanism for digital
communication and marketing. At the same time, event management has also adapted from traditional models to design
experiences emphasizing participation and value creation through online channels. The academic article aims to analyze
the role of content creators in the event management process, focusing on integrating both roles to increase efficiency in
reaching target groups, build a good brand image, and enhance attendees' experience. The paper covers the influence and
potential of content creators, formats, and trends in event management in the digital age, the benefits and challenges of
implementing this strategy, and case studies reflecting the success of such integration. This article offers strategic
approaches that event organizers and organizations can apply to develop modern event management approaches that
align with consumer behavior and create sustainable market differentiation.
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2) mslfnuddfumadendaduanddemifanuaonadesiunminvaivowuususuasngudmnsves
o Tngmsfiarsanananudersgenisns Auguvesdianiu wasnanuiiin Tnsaunsnasioud
anutideionardnenwlunisairamadnsiinssaudmae (Meyers, 2025) 3) MsmausuiievuazAansau
ffududnuisesdusznovddylunisysainis Inefadiassdiomasiidusanlunisoonuuuidlonuas
Aanssufinoulandngudamuneg wu n3denenan (Live Streaming) n1sadnaiilonndeands (Behind the
Scene) vidpfianssuBuwmosiueniiniasensiidiusau (Social Tables, nd) 4) msldmelulaBuazumanmosy
Avarrtisveisveuvansdeasuarduaiunsidusimediseiiles lnslawgmsliludoaiiie msansuan

o

(Live Streaming) viseuaundnduanizdmiunudioug Jsanunsaldiiufoyauaziinsizinadnsiioimuiuy

PV

Tusmanlaegnaduseuu (C& Studios, 2024) uay 5) MsUszfiunanasaunumsiiunszuiunsdAyniiens
azian Tngmsendeiadinfinarnuanedeludeiinu wu Suudidrds uarludmuam wu enuidnuas
anuaifiintutouusus et deyamartuiesesitardfulsuunmemssiiuenulueuian (GL Writers
Team, 2023)

nsysannisgaisassdidenittunisdanisdnudilifewnldy widunagrsiaonadasiy

woRnssuvesiuslnalugafdviaeg1auriase mnanliunisegadussuuuazdangu Avzanunsaasanuevialy

seauUsEauNsalveafidnsin wagluseAunsdeansveUTUA LA IEY

&d3U (Conclusion)

n1stasurugyaRivia (Digital Transformation) weslaniagduldnanlausuuuunisdeansiulng

Auida Tnslanzednsddluriumeanmsdanisdnusaasdenlostugiuuueolauazmsdeasmadien (One
Way Communication) ndusissuiusalianunsansvaussionginssuiuslasiuasuutadluegnemnss oy
wumNuiidms (Participant) Asdudiusa (Privacy) wazaudedeluiiem (Reliability) é?iamigim
mafadassdidemliditunsruiunsiamsdnudisilidesnsfuuumsdumsainsnagnslndliitunis
. y

Foarsiniu wadulugnseansaAyigneiasudnan masdnudluaiunisidide nsassussaunisalnanas

)

wagn1stunGouNaaNENIgIATisEaUANd NS AN IR

20



o

NIMsuinnssunegsiawasdean Journal of Business and Society Innovation) U1 2 atuil 6

Y

UPYU-5UIAU 2568

NNTIATIEUALNUNIUITIUNTIHN FITBUNUIFaaTIAlemTuNUIMATOUARUVIANE LY AL

v &

A15USEVAUNUS U N15ULEUDLS 99511 TIUsTaUMsallusEnINanans sy baudansiasuas19audunus

FENIUUTUANUE159 Fsunummaniimngnysannisegiamnisan faggieiiunmaitiiveudioudily

denmdnwaluasnansenuszezen agelsinnn anudniaslunisysannisdnanildifintulaetadey us

o

DI 1AINTNUNUTINAYNS N1sARRenTusHnsasassAllomMuzan LagnsinnuuseLiiunagns

Wuseuu

Tuewian MsTiudetuseninafinanuiasaivassalomazdmianuddganng iy tnsangly

<

Snwauediusinalianunianisveussaunisalifinunin Ianududii waslinnumneuindadu 0sfnsvse

InufianunsnesnuunsEuIunsysanIsta f tiiesusazanunsoadiiudiiduiivseivlandgs wads

E>2Y

a

anusoudasUszaunisaliulinanedunadninsgsnandaaunazdsdulussozenladnesly

Lan&a1581984 (References)

Advertising, PR & Events. (2025, March 24). The future of event management: Trends to watch in 2025.
AAFT team. https://aaft.com/blog/advertising-pr-events/the-future-of-event-management-
trends-to-watch-in-2025

Akshayaa, R.M. (2024, September 21). The role of influencer marketing in event success. Eventflare.
https://eventflare.io/journal/the-role-of-influencer-marketing-in-event-success

Andersson, A. (2024, September 15). The rise of digital content creators: a new era for marketing

professionals. Matrix Marketing Group. https://matrixmarketinggroup.com/digital-content-creators

Bolotin, A. (2024, December 3). Benefits and challenges of influencer marketing. Socialfly.
https://socialflyny.com/benefits-and-challenges-of-influencer-marketing

BuzzFame. (2025, July 21). Advantages and disadvantages of influencer marketing a complete analysis.
https://buzzfame.in/advantages-and-disadvantages-of-influencer-marketing

C&l Studios. (2024, July 19). Content creation for events: promoting and documenting your live
experiences. https://c-istudios.com/content-creation-for-events-promoting-and-documenting-
your-live-experiences

Eventdrive. (n.d.). The role of digital transformation in events.
https://www.eventdrive.com/en/blog/role-digital-transformation-events

Garcia, S. (2024, January 30). How digital transformation affects the events industry. Eventscase.
https://eventscase.com/blog/digital-transformation-in-events

Gil, C. (2025, March 25). Event management case study: how Nike achieved event success. Sortlist.
https://www.sortlist.com/blog/event-management-case-study

GL Writers Team. (2023, May 3). Using event content creators to attract audiences for event
management companies. Goodman lantern. https://goodmanlantern.com/blog/event-
content-creators-for- event-management-companies

Kamal, A. (2024, October 18). The evolution of event management in the digital age. Eleap.

https://www.eleapsoftware.com/glossary/the-evolution-of-event-management-in-the-digital-age

21


https://aaft.com/blog/advertising-pr-events/the-future-of-event-management-trends-to-watch-in-2025
https://aaft.com/blog/advertising-pr-events/the-future-of-event-management-trends-to-watch-in-2025
https://eventflare.io/journal/the-role-of-influencer-marketing-in-event-success
https://socialflyny.com/benefits-and-challenges-of-influencer-marketing
https://buzzfame.in/advantages-and-disadvantages-of-influencer-marketing
https://c-istudios.com/content-creation-for-events-promoting-and-documenting-your-live-experiences
https://c-istudios.com/content-creation-for-events-promoting-and-documenting-your-live-experiences
https://www.eventdrive.com/en/blog/role-digital-transformation-events
https://eventscase.com/blog/digital-transformation-in-events
https://www.sortlist.com/blog/event-management-case-study
https://goodmanlantern.com/blog/event-content-creators-for-%20event-management-companies
https://goodmanlantern.com/blog/event-content-creators-for-%20event-management-companies
https://www.eleapsoftware.com/glossary/the-evolution-of-event-management-in-the-digital-age

NIasuinnssungInawasdsan Journal of Business and Society Innovation) 91 2 atfuil 6 fugngu-5unau 2568

Lammertink, S. (2023, December 15). The pros and cons of influencer marketing. The cirgle.
https://thecirgle.com/blog-post/the-pros-and-cons-of-influencer-marketing

Lancashire, M. (2025, April 9). Event technology: Top 8 trends to track in 2025. Cvent.
https://www.cvent.com/en/blog/events/event-tech-trends

Livespot360. (2025, October 30). In Wikipedia. https://en.wikipedia.org/wiki/Livespot360

Maguire, L & Schulz, M. (2025, April 30). Unpacking the creator economy battleground. Vogue Business.
https://www.voguebusiness.com/story/technology/unpacking-the-creator-economy-
battleground

Meyers, D. (2025, January 15). Working with digital content creators: A guide for event organizers. AGNT.
https://agnt.com/blog/working-with-digital-content-creators

Nesterenko, V., Miskiewicz, R., & Abazov, R. (2023). Marketing communications in the era of digital
transformation. Virtual Economics, 6(1), 57-70. https://doi.org/10.34021/ve.2023.06.01(4)

Perelli, A. (n.d.). The one brand that rules Coachella. Business insider.
https.//www.businessinsider.com/coachella-top-brands-influencer-marketing-revolve-adidas-
2025-4

Salazar, M.L. (2025, April 29). Ulta beauty World's quiet launch leaves San Antonians confused.
MySanAntonio https://www.mysanantonio.com/lifestyle/article/san-antonio-ulta-beauty-world-
20300327.php

Social Tables. (n.d.). 20 creative ideas for marketing content creation at live events.

https://www.socialtables.com/blog/event-marketing/content-creation

22


https://thecirqle.com/blog-post/the-pros-and-cons-of-influencer-marketing
https://www.cvent.com/en/blog/events/event-tech-trends
https://en.wikipedia.org/wiki/Livespot360
https://www.voguebusiness.com/story/technology/unpacking-the-creator-economy-battleground
https://www.voguebusiness.com/story/technology/unpacking-the-creator-economy-battleground
https://agnt.com/blog/working-with-digital-content-creators
https://www.businessinsider.com/coachella-top-brands-influencer-marketing-revolve-adidas-2025-4
https://www.businessinsider.com/coachella-top-brands-influencer-marketing-revolve-adidas-2025-4
https://www.mysanantonio.com/lifestyle/article/san-antonio-ulta-beauty-world-20300327.php
https://www.mysanantonio.com/lifestyle/article/san-antonio-ulta-beauty-world-20300327.php
https://www.socialtables.com/blog/event-marketing/content-creation

