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Abstract

This research aimed to study the demographic factors and satisfaction of personnel in the Faculty of Business
Administration, Rajamangala University of Technology Krungthep towards the image of the Faculty of Business
Administration’s online media. The population in this research was 70 personnel working in the Faculty of Business
Administration. A questionnaire was used as a tool to collect data from the sample. The analysis of personal factors and
satisfaction factors used t-test statistics and One-Way ANOVA to compare the differences in the mean values of the
sample groups, with statistical significance at the 0.05 level. The results of the study found that the overall level of
satisfaction of personnel in the Faculty of Business Administration was at a high level, and the overall level of the image
of the Faculty of Business Administration’s online media was at a high level as well. The results of the test of hypothesis
1 found that demographic factors in all aspects had no different effects on the image concept of the Faculty of Business
Administration online media. And hypothesis 2, the factor of personnel satisfaction had no different effects on the image
concept of the Faculty of Business Administration online media.
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daufl 4 nan1TIATIENADATEUNY (Inferential Statistics)
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vosdeosulatnmuzuIngInakanaiu

M5 4 AnadeuardulouuuinnIgIwenmanuaivesdessulatnn uInsgIniaTuuNa LN

LN N T S.D. Std. Error
e 28 74.029 7.330 0.398
N 42 86.370 8.297 0.765

M15°99 5: AradfTeuiisuauwandsueIniinenmanvalveddessulatnnusuinisgsiadiwunauLe

(Independent Samples Test)

F Sig. t Sig Mean Std. Error
(2-tailed) | Difference | Difference

Equal 0.141 0.707 1.159 400 0.247 1.986 0.749
variances
assumed
Equal 1.211 134.541 0.332 1.911 0.675
variances
not
assumed

NAITNA 5 WU A7 t-test Hen Sig. Wiy 0.247 Fanninszautdvdrfgylunismagaui o = 0.05
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Uimsgsna wUsusay > of M ] 8
frupnuiLdetie Between Groups 9.406 5 627 2472 .082
Within Groups 71.030 280 254
#1ununINYest ey at LU | Between Groups 6.385 5 426 | 1583 | 078
Usglowi
Within Groups 75.277 280 269
FNUNTODNWUUANTIUELE Between Groups 8.873 5 592 1.906 .083
Within Groups 86.900 280 310
ANEEARaBINUAENTRIAMY | Between Groups 6.995 5 466 1.405 144
Within Groups 92917 280 332
37 Between Groups 6.238 5 416 2.076 071
Within Groups 56.094 280 .200
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LLmﬂsmﬁ’uﬁLLmﬁmﬂﬂ‘wé“ﬂmﬁ‘uaﬂﬁ'aaaulaﬂﬂaimhjLmﬂ@hqﬁuﬁﬁ’aﬁﬁmmaaaﬁﬁizﬁu 0.05 (F=2.076,
Sig.=0.071)
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soulatAnUIgsia

aménuaivasdessulal WIAE9AIY _
AMTUEWS§INa wUsusay > of M " s
frupnuiLdetie Between Groups 2.985 4 746 2.804 077
Within Groups 77.450 291 .266
shunanmysdeyai Between Groups 1.501 4 375 | 1362 | 247
Wuuselomnd
Within Groups 80.161 291 275
FUNITODNLUUAIM Between Groups .484 a4 121 .369 .831
GHE)
Within Groups 95.289 291 327
ANMUADAARBINUATEL Between Groups 370 4 .093 271 .897
VDAL
Within Groups 99.542 291 .342
37 Between Groups .822 4 .205 2972 423
Within Groups 61.510 291 211

91915797 7 wudinisSeudisuanuuanisuenguiegisseniniulsaesdaniludasedeny
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0.05 (F=2.972, Sig.= .423)
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N _ SS df MS F Sig.
AMZUINITIIND wusUsu
fussindedie Between Groups 2.743 5 776 | 2776 075
Within Groups 77.450 291 266
sunanmYBdeyaT Between Groups 1.432 5 654 | 1776 | 265
Wuuselond
Within Groups 33.165 261 .443
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awanuaivasdessulal WIAE9AIY .
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p1gMsinuuanAiuiunAnamdnuaivesdessulailagsuiliuansrstuideddymeadAsedu 0.05
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ANADAAADINUATELVD Between Groups .453 5 511 .609 565
ALY
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