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mﬁad”ﬂf:ﬁ'mqﬂismmﬁa 1) WieAnwniseensumaluladnislées Application Microsoft Teams nsdifnwin@nwiuming1ds
wemsinlne 2) Wiednwinisindulaldens Application Microsoft Teams nsdifinuiin@nwuminerdevenisiing uaz 3) Wednuiladedidma
sonisanaulaldeu Application Microsoft Teams nsgifinwn uninendenenisiine WJun1s3deguuuu@aiuna (Quantitative Research) lay
Tuwvuaeuaudidnnseiind (Electronic Questionnaires) t1u Google Form lun1siiusiusindeyaanyaainsuazinAnwvivesunine ds
womsnlne fagld Application Microsoft Teams sgnstles 1 adsnnely 12 et $1uu 391 au lngldadiflun1siesgideya laun
A Anfesas Alads Amdudsiuunnsgu wasmsieszinisanaeemga (Multiple Regression Analysis) Han153sewudn 1) dnwaiznis
n138ausuN1slda1u Application Microsoft Teams nsdifnwdnAnwiumingrdevnenisatlneg lnesinegluszduun 2) nisdndulaldau
Application Microsoft Teams nsaAnwidn@nwiumingrdenenisailne s nsnsenindsdguiniemaruaenis (Problem or Need
Recognition) fléiiamdlaldiau Microsoft Teams uag 3) Jadunissuiisaudislumsliau (Perceived Ease of Use) masuiisusslovi
(Perceived Usefulness) hazn1314911934 (Actual System Use) dsnasionisindulalisiu Application Microsoft Teams Tunning1denanisan
e nefiilieddynsadafisziu 0.05

o o w o

Adndgy : nssindwlaldau Application Application Microsoft Teams n1sausuinalulad

Abstract

The purposes of this research are 1) To study the characteristics of the adoption of the technology to use the Application
Microsoft Teams, a case study of the University of the Thai Chamber of Commerce, 2) To study the decision factors to use the Application
Microsoft Teams, a case study of the University of the Thai Chamber of Commerce, And 3) To study the factors affecting Deciding to use
the Microsoft Teams application, a case study of the University of the Thai Chamber of Commerce. It is a quantitative form of research.
using electronic questionnaires through Google Form to collect data from personnel and students of the University of the Thai Chamber
of Commerce who have used the Microsoft Teams application at least 1 time within the past 12 months, totaling 391 people. Using
statistics. Data analysis includes frequency, percentage, mean, standard deviation. And multiple regression analysis. The results of the
research found that 1) Characteristics of the decision to use the Application Microsoft Teams, a case study of the University of the Thai

Chamber of Commerce Overall it is at a high level. 2) The decision factor for using the Microsoft Teams application, a case study of the
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University of the Thai Chamber of Commerce, is awareness of problems or needs (Problem or Need Recognition). Users have the
intention to use Microsoft Teams. And 3) the factor of perception of ease of use. Perceived Ease of Use, Perceived Usefulness, and Actual
System Use affect the decision to use the Microsoft Teams application in the University of the Thai Chamber of Commerce. With
statistical significance at the 0.05 level.

Keywords: Application use decision, Microsoft Teams Application, technology acceptance

unii1 (Introduction)

nMsundszuInegeTndavedhialalsuaeiugiue 2019 (COVID-19) dauifoufiunny 2563 dwalisguiale
Ussmaaniunisalandu Ssdmansenudennniadiu mudsdumsdnm Tussfunmsfinuduiiugiu safeulssaufinwuas
fsoudnwlafunansenulsinnniin iesnifusdnnaeu uiluseiugau@numansaandudidudoseinisounsasu
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wazdnsngual lnana, 2564)

AendansunsszuinrliiinsuuldsungAnssunisdduiianasnnsvihenuy New Normal damaliosAngsing

1 Pndudeauiuivasugduuunisiauainesniladunisinuaniidiu (Work from Home) 1103 sewail a3 odle
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Teams lumsiSeuseulay feiuuminedenensaingdaiinigly Application Microsoft Teams Tun1s@euseulal wnadi
msluenmaindunisaeuseulatitug withdnvuazerassenvelduonndindiulunsaeuseulaidus 1¢

Iaymluns1d Application Microsoft Teams Aenisidiousedumesiindliiades deo1avilinisidisuyszyu
ooulavudeldnuilsddusing q fanuardmienisdnn dsmansevudenisitnusuiu uageravilinisussyulisiviu
a'amfﬂ,ﬁévﬁ’]iamﬂizﬁgmwmm%nﬂaﬁﬂﬁzw‘%ahimmm%mﬂé’aﬂwaﬁﬂisﬁw%mw dntlymAeanududaulunisidau dmsu
fidliduantuimelulad nsléaudteaidusg 4 ve9 Teams oraududesiimie Wy nisieanisyszeu mausslald vionis
damsveamenisaunun SsorahliAnanuduausazeionlunisBou YymeeinAensuimsiansansnmsidifuazany
Uaondy Mamsenavisniadndeilignieseravilitoyanslussdnsgnilinmeuazrelifaarudsstonulaonde uonaini
nssamslinuiuueundiadudu 4 Wu SharePoint, OneDrive 138 Outlook p19itlgmilunisdsddoyauiensldnuiiiaes
#n9  LlifuUszdnSnim (sanw quugsd uwasane, 2565)

nsdndulald Application Microsoft Teams luuwinerdevenisilnefianuddgiiiesinauisanevaussde
anudpINsTivanvanswasiuUsy ansnmlunsdanisdeunisasuldeded IneRansananiedesiig q wu anvasaanlu
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ndeyatieiuIdvanlaniagiinisfnuiies Yadendwmasenisdndulaldeu Application Microsoft Teams
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nsflAn®Y WnInenderenisa wensiuladeidwanenisandulaldau Application Microsoft Teams ¥8eUARINT Way

o
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Poyalulilunsusuusanislgau Application Microsoft Teams Tisinumunzay
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AnUsaIANIsIY
1. WeAnwnseensumaluladvesinfnwumineraenenisailng
2. WieAnwn1sandulaldanu Application Microsoft Teams nsdifnwtinAnwumInederenisalng

3. WedAnwniadefidwmanonisanaulaldau Application Microsoft Teams ns@An® WnIneIaenen1sAlng

NSOULUIAANITIVY
fulidasy Fand e
Uadeunisyoniu nsandulalyeu
walulag Application
- Msfuiteanudng Microsoft Team
Tunsleeu - nMInsyundaUeym
(Perceived Ease of NS OAIIUA BINTS
Use) (Problem or Need
- myfuitelselovy Recognition)
(Perceive - MstEeaITaya
Usefulness) (Search for
- JiaunRfiasonisly Information)
(Attitude Toward - AsUsELumaden
Using) (Evaluation of
- Muas Alternative)

Uszlevuniaininazlasu
1. lemsudsanwagnmsandulaldeu Application Microsoft Teams
2. lansudstadenisdindulaldeiu Application Microsoft Teams

3. lansudstadendemadonisdndulalysu Application Microsoft Teams
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wuaAauaznguitiendes

wRaRgriunszuaunmsiaduledevesdusina

udl$d Suya uazgand 1y (2563) nanin madadule anefs maduiunmsriensnszvhiiinsAneesaziden
seunay muinglunsfesnsinsdodadulunuuuiAnues Schiffman & Kanuk a5uiedn msdauladunssuiunslunis
FenTeduiiausiaomadeniuly Inefuslnaagisnsanluduiiisdostunszuunsinaulafsmddn wasngfinsu 3
\Wumspnasemadeniiiiian aunszuaunsileyszneunsdadula

wurAangafunsieduladiunszuunisvesmsassmleniaiazdadulavimaden

fndien Sewory (2564) nd1ni1 nmsdnauladunszuiunsvesnsmleniaiisvdadulanismmadensinedululs
uazynadonanausng « Aifiey esdusznouddyvesnmsiadulalivinsiiannsndwmasomsliuinsvesiuslnald fifed 1)
aruRila (Attention) 2) Al (Interest) 3)ATAUTI90U1 WioANFBINS (Desire) 4) Manszviniensindulaliuing
(Action)

nseausuwmalulad (Technology Acceptance Model : TAM)

\Hunquifiesunedstadeiiinadeniseensumaluladuesfld Tnefmuelng Davis (1989) wagiannunannguins
nszihevgna (TRA) Y83 Ajzen (1985) 9aUsgadArauuinaes TAM Asnmsviungvsseiutednumugnisitinalulagvesyld
(end-user) Tnsuuusansiiliussauanudidalunsiunldosuienseensumaluladusziamsing 4 wnune W welulad
arsaumna waluladnsdoans meluladynanisunnd 1Wudu uwuudrass TAM Idumssensueganhawndugusduduioy

dusunsynueanusdalunsivmalulad

Perceived
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Extemal L S Attitude Behavioral Actual
Variables T Toward [—®| Intention to System Use
Using (A) Use (BI) ?

Perceived
Ease of Use
(E)

A 1 uuushassniseessumalulad (Technology Acceptance Model : TAM)

fian: Technology Acceptance Model (Davis et al., 1989)
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4. anualald (intention to use) nunefis arudsladigidwereuldou wazau Wulldnazeensu wagldan
foliled

5. M3l491ua3e (Actual System Use) nunefianisigldlavinnissensusasldnumalulagiuas

A5n15AnY1 (Methodology)

v
a

1uiTedidunsideilauTuim (Quantitative Research) lneni1sifiusiusiudeyan1uias esdouvuaauniy
(Questionnaire) Sauun1sllusunsudnsaguasunan1svinide ieihdayaunihmsinssinaifinnnguuszyinsdieg e
Iafiusausindeyaniuwuuaaunny

insesiianlydlun1side
wSesienltlunsifiusiusinanuidelunssd Ae wuuasunudiannseiind (Electronic Questionnaires) KU Google
Avaw v X o«

Form 73385199y Jvunaulunisasnansoile famaludl

Y

1. Anwduadmgud wnuAa enas A wasuideineideaiuiuusidesnisdine wWisidunwimialy

MUUAYVOUWAIUINY LAENITESLUUFDUAY
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2. fvuaveumveILUUABUnY TiuA uuvasuaLigIdeaiisdy lnenisAnuainuuifa naud uazauided
\Rendios inesiiouvseenidu 3 dw fe

il 1 JoyasuuszrnsmansvosireuLuuaaUnL Usznousie e 01y @1uniw szRumsAne wazusyia
nsl¥a1u Application Microsoft Team aghatior 1adanelu 12 ieuiiniuan

duil 2 Yadenseeusumalulad anwarvwuuasundu Rating Scale 5 SefiU (Vv ASazan, 2545)

Y

gl 3 mdndulaldau Application Microsoft Team fidnwauzuuuaauaudu Rating Scale 5 sz (Uysu 3
dx01m, 2545)

UsEynsuasnguflegis
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Usgnnsifideifendnuwilunsall Ao dnfnwivesuviinerdevenisénlve druiu 16,585 au (@rilnvzidoulaziana
UUINYNFENBNITANG, 2567)

naustegeiildlunisAinwiasell Ae dnfAnwiveswminerdevenisdnlng mnuavuiadieglasldgasnisaiuin
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YUIARIBEIVBY Yamane (1973) N8AUANTRNU 95 % UUINANUAAINLATOUTDINITANAIBENNTTEAY 0.05 Ladnuiungu

fod1aiv 391 au Tngdsnsdusietnslaglildmnuiiiazdu (Nonprobability sampling) n1sidennguiaeg 19 UULZs

¥
Ya o Y N

(Purposive sampling) {wiBnsidenngusegsmunasiviednuuziangiidents dlunsdiifidedeinisifonngudiedng

Ffutn@nwiveswmine deveniséilne fweeld Application Microsoft Teams egnstios 1a5an ety 12 ifoufiniuun 39
\FonTBmsduiediauuinnzaiieldnguiedisiinssiuingussasduesnside
nsiiusiusaudaya

foyaugundi (Primary data) Toyaludndl dAnwildifunursdeyannnguusssinsuasnguiegidasnss feil

1) nsiiusausiudeyalaeideveninusufienvinAnvivesuniinerdevenisailng 91uu 391 au lunis

ANTUNIIBULULABUAINTILIU 391 ¥a lagn1sasneiuudaunyl (E-Questionnaire) fiviadatuuuulateUn (Close ended

Questions) A
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@il 1 deyaduuszansemansvesnouluUaB U
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dwd 3 masnaulaldnu Application Microsoft Teams

2) AnaeuLUUABUN il UNdUALIN TnsnsaaaeuanugndssnNuRsUfuesteya wdhudmunstadney

WevinsATzviUszananasa
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1 a A

ToyanAegil (Secondary data) lngn1smdeyamenisauaiiannenaisuasunanuiiiietes e liladeyanugiu
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1) Foyadulszansmansvesrounuuasuay defio A 01y aeunm sedunsAny Taefudawaildunste
wuuryeld deliiannsodaugadlddddeand uazafesas

2) Yedumsseusumelulad 1udeyaillisnasindunsaia Iddadfmanads uazAdudonuunnsgu

3) msanaulaldaru Application Microsoft Team luteyaiilduinsindunsnin Jsldafidnmaiads uazadn
\Deauunmsgu

N5IATIEdayaLiseusu (Inferential Statistics) FRdeidenldaifmiounulunisesuienanis@numdmiuies
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aeludl f3deldadmgeenuiudmiunsinsied msdwasedusenitsduusiuiuiudsauadangideidenld Ae n1s
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eJLﬂi’wﬁmimaa‘ﬁwaﬂm (Multiple Regression Analysis)

HaN15ANY (Results)

NFIATILVAUYTEIINTAIERSVBIRADURULABUAIN TIUIU 391 AU FIUNAULNA B18 SeAUNMSANY wavsale
\desioliou
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Sovaz 32.7 uaz ldesnssyy $1uau 70 au Anluiosas 17.9

919 WU Freunvuasunudmlngfiony 21-30 I S1uau 225 au Aaidufesar 57.5 sesaaniieny A1 20 Y
Fuau 111 au Aaduevas 28.4 uazdlony 31-40 U druau 45 Au Aadudesay 11.5

o = 0
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M1397 1 uansAiade wavAdudosuuinnsgiudeyainedfivuuuaeuauniseensumalulad : A

. - 52AUAUAALIY
wuusaUauNsEaNsuWAlUlag : AT —
X S.D. ulamna

Padenisiuitennudeglunisldanu (Perceived Ease of Use) 3.92 0.81 hy
Uadunsuitauselevd (Perceive Usefulness) 3.96 0.78 110
Yasuitmumnfidsonisld (Attitude Toward Using) 4.02 0.77 10
Yad8n5lEuass (Actual System Use) 3.96 0.82 11N

33U 3.97 0.80 41N

15197 1 wuin frevnuvasunuiiauAaiuisafuuuuasuaiunissensumalulad : ansaw Taesaueglu
sesfunn daedewindu 3.97 Wedwunidusiesuug wuin Jadediruaafifisionsld (Attitude Toward Using) aglusssiu
1 fidedeiiu 4.02 sesaande Jadunisiuiieruinelunisldau (Perceived Ease of Use) aglusesusnn daads
winfiu 3.92 Uadenssusiedselevd (Perceive Usefulness) uazlladanisldeaiuaia (Actual System Use) aglusedvunn

ALRAUWINAU 3.96 ANNAIRU

A19199 2 uansAade wasAdulosuuinsgIunsandulaldanu Application Microsoft Teams : W5

" P
nsdinaulaldanu Application Microsoft Teams : AW bl
X S.D. ulamna

Yadenisnszuindstlynunianufeenis (Problem or Need Recognition) 4.01 0.80 11N
naunssinaulaly Application Microsoft Teams
Uadunmsianzuarsdeya (Search for Information) neun1sanaulald 3.89 0.87 1N
Application Microsoft Teams
UadunisUseidiumaiien (Evaluation of Alternative) 3.99 0.81 110
tadenisdndulaly (Purchase Decision) Application Microsoft Teams 3.96 0.81 11N
UadengRnssunasnisld (Post Purchase Behavior) Application Microsoft 3.93 0.86 11N
Teams

374 3.96 0.83 4n

NI 2 WU Q’mauLmuaaummﬁmmﬁmLﬁuﬁmf"fumiﬁm?uiﬂ%mu Application Microsoft Teams : ATWT
Tnssauegluszivunn danadowindy 3.96 iWeduunifusesuud nudn Jadensnszvdndstgminieninudonis
(Problem or Need Recognition) neuni1sandulaly Application Microsoft Teams aglusgausin fidnademfu 4.01
sesaande Uademsuszliumaden (Evaluation of Alternative) agfluseduann danadewintu 3.99 Jadunsdndulald

(Purchase Decision) Application Microsoft Teams aglusgauunn danadewindu 3.96 Jadunginssunaenisly (Post
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Purchase Behavior) Application Microsoft Teams aglusgauunn danadewindu 3.93 uazdadunisianzuarmiteya

(Search for Information) fieunisanaulaly Application Microsoft Teams aglussiunin IAnadewiiiu 3.89 Aua1dy

nsnagevanuRguldnTlaszinmsanasenan (Multiple regression) 31NN153AT

(Correlation) @9ii518azLd8nA

i

X1 = Uagensuitiennudrglunislden (Perceived Ease of Use)

X2 = ﬂ%i’ams%’uiﬁmiﬂwﬂ (Perceive Usefulness)

X3 = taderirunifidnensld (Attitude Toward Using)

X4 = Ua38n1519911934 (Actual System Use)

& Ya v

v 9l Izandunus

U

Y = msdndulalteu Application Microsoft Team nsaldnwtin@nwiuning deenisailneg

AN5199 3 HaNISIATITENALNUS (Correlation)

fruys X1 X2 X3 X4 Y

X1 1 0.373* 0.339% 0.366* 0.391*
X2 1 0.399% 0.420* 0.465*
X3 1 0.454 0.387
Xa 1 0.549*
Y 1

PNANTNI 3 HANITAATIERENSUIUS (Correlation) wuin fanUsdasyiulufinudunusiues (Multicollinearity)

NAIANNFNRUTTENINRILUTBATE TAaandn 0.85 Fednduussavizandunus JAm1nndi 0.85 (Runanued unsdl, 2551)

aansninzvinmsanaesiinvaula

M19199 4 UARIHANTIATIEINISaRnRENYAM (Multiple regression) LitevingauluUaaunnsEaNiuwmalulad

wuvdauaunsEansumalulad B SE t Sig.
(Constant) 1337 0177 7565 0.000*
Tademisiuitennudglunsldenu (Perceived Ease of Use)  0.122  0.037 3283  0.001*
Xy
Yadunissuitausylevil (Perceive Usefulness) (X,) 0191 0.039 4.852 0.000*
Yaderiruniisisonisld (Attitude Toward Using) (X,) 0.069 0.039 1.761  0.079
tadnsldaruais (Actual System Use) (X,) 0.280 0.036 7.683  0.000*

R square = 0.393 F = 62.579 Sig = 0.000*

a

* ld Ay eanang

o

gauU 0.05

o a

1NM15199 4 w1 dvanetadeiinasenisindulaldaru Application Microsoft Teams nselAnen

1INedenaNIsA e Tile

o w aada
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Jadenssuiaeanudiedaananisdadulaldaiu Application Microsoft Teams nsel@nwiin@ny)

UNTINEIRenenIsAlng egsiitedAyneadAnsyau 0.05

UadunissuineUselevd damasionisandulaldau Application Microsoft Teams nsdlAnwiinfAnw

'
aaa

UNTINEIdEnenIsA vy egnslitudAgynadAnszay 0.05

Jadertmunividdonisidludmananisdnaulaldeu Application Microsoft Teams nsdi@nwindnw
Wwinerdeviensiive egrefiteddnymnsadafisesu 0.05

Yadunsldauassdsmanonisdndulalyaiu Application Microsoft Teams AsalAnwInANYINNIINGIEY

o o @

nonsAlneg egrslidudAgynisedangzau 0.05

anUsuna (Discussion)

SnwEN138Ns UMY Application Microsoft Teams AsdlAnwIUNANYINIINGIGENDNITATINEAIN
ASANBINUIN ﬂ’ﬂﬁﬂmmaawﬁwmé’smamié’ﬂwaﬁﬂ’gmwﬁ"auﬁaﬂ%mmiﬂa§1umi‘v1°1muasmqq anwaznIg
andulalunisveusumalulagdAgyet1uin (X=3.97,5.0.=0.80) Jaden1s5us aearudelunisidau
(X=3.92,5.0.=0.81) n@nwimuinn5l4a1u Application Microsoft Teams il 9n15vins1unguesulatiniig
aganauie ludndudesUssgununt waglidesaugiionisldou iilansldauldegnanags Yadenissuite
Useloail (X=3.96,5.D.=0.78) n151991u Application Microsoft Teams teUsendanaitunisiaunisludammingids
telRnseruiiouldegnarnin uaztheusevdnaildanglunisfune Yederrundfifdentsld (X=4.02,5.0.=0.77)
1519 Application Microsoft Teams 3an3nldeudng wazidesululszavs nmveaaiasdleilumsiauuarms
Sounsaeu Yadunsldenuais (X=3.96,5.0.=0.82) nslde1u Application Microsoft Teams vinlinsiseunisasull
sududenintulusipaFouausly uastreifiunuazmnauiglunisSeumsaou fufu Jléivmuaddddenisldo
Application Microsoft Teams warnuinsiudundedionifiusslonilunsvhausaznissounsaeustiann eradu
wsgunIngrdevenisitvediuleuisaivayunistdanumalulaglunisiseunisaeu 3 Application Microsoft
Teams Td9uirsuazduselovilnonisvingulas MU TaoU

UnfnwildSunisasusnu Application Microsoft Teams %18 uIeAINArAINlUNITAOULALE 19T
tnAnwdaesnslililusunsuisely uregluaniunisaiuni nansSeuedsvesinfnwoglunusitiden uandi
iuhiinfnwannsauiusudhiuaniunisaifisdale egilsinm daoufdesuiusilididuaniunisal Annanim
Aumi senuuumssansSsunsaeulimnyaufuusun Sastisduasuussansamnnsssuntsaoulias
aonAdosiu A18an nindmilen (2563) linisfnwviies navesnisld Microsoft Teams lun1sdansiseunisaou
nwlne Yn1sfinyr 2563 wudﬂﬁl’ﬂL?ﬁuﬁmmﬁawa%ﬁﬂgQaaummsaﬁﬂﬂmmu Microsoft Teams ulalu
nszvIunsIansseunisaeuldeguinUselevigean sesasmn Ao lUSLNTU Microsoft Teams Y388 WIBANAAIN
TunsiFeumsaounagnsdseu uay dnisudesnsiiagldlusunsuilunsfnnisdounisaeusoly uiflilegly
anunsallsanazansi3ounuinadsvesiniFousylusziveeniden

Jadwnsdndulalasiu Application Microsoft Teams nsalAnw1tdinAnwinniingrdenanisailne a1n

AsAnwINUI Maessidadelunisdndulaldaiu Application Microsoft Teams 199u%1ING188nONTTAING

wurdvadenani duanenisindule (X¥=3.96,5.0.=0.83) laun nrsnseniindsdgyuinieniiudednng
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(X=4.01,5.0.=0.80) Q‘l‘iﬁmm&gﬂﬂ%ﬂm Application Microsoft Teams iissanansadsufiniflelunsdeudounds
1§, Usenénarldangluninfums, uaziteriussesvindludianaififnisunsseuinveslsa Covid-19 NslanguaIsm
Yoya (¥=3.89,5.0.=0.87) fléfiinsaeuamdoyauazumdeyaiisadu Application Microsoft Teams 91nyaaai
Uszaunsal wazdinisusziduniaden (X=3.99,5.0.=0.81) laiuSsuiiisutandeiduvss Application Microsoft Teams
funoundiatudu 9 wazdinudedonoussm Microsoft uarfiansunuselovifiaeldsu n1sindulald
(X=3.96,5.0.20.81) §ldwaaulald Application Microsoft Teams tilasanniinsldauaudnduvesuisn Microsoft o)
ud, I Funisatuayuainuminendevenisalue, uazdnatsesduliidenlday ngdnssundanasle
(X=3.93,5.D.=0.86) flifildelHu Application Microsoft Teams TunmsiSeueeulaiiluused, ﬂi?ﬂ‘msﬁumiﬂi’fmu,
wazdewnsliiinisideuesulatniiu Application Microsoft Teams Wudszsununsiniioulududou fuiu Jase
waniinasensiadulaldom Application Microsoft Teams Tunminerdeventsénlng egrefliminuazanuise
wismenlimudnuazveusasJadeuazanuddguesiulunszuiunmsdndulavesld eralumwszdlddunsiunis
T¥sundnsfasives Microsoft agudd 1u Windows, Office 365, OneDrive “a% 3a3dnazanuaziiulalunislda
Application Microsoft Teams finseenuuuiiSeuite Manude winedmIug ldnseau fifwesiivannuats seesu
sl sudivannuans 1wy msUssquoaulay, nmsum, msvhausiudy, msuesig 1as Saeligldussvdnnldsne
Tunsiiuma uazanldaelunisindsonduasau 1 dussavsnmnislinugs sesfunslénuuugunsainannmans

A A = [

U AoNAeS, WiuEn, Insdnsidede dssuusneinnuvasnfofiudunss Undesdoyavesyld msldanuneundia
Fudmiunmavinuisfuidaduiiten fuslaaduduesiunslinueundinduuugunsniilede sisil Jadeiidena
nan1sandulaldau Application Microsoft Teams a1aunnanaiululunsazuana s‘ﬁyuaauiﬁummﬁaamiLLazU%U‘wsuaq
nslganu
Fumounnsld Application Microsoft Teams dmsunsaeusaulatuminendonensiningazausudndnm
TlilFaniliedldine q dedeyanedeindnvimdendid iutndnvidifeusousedud sia uiodsd Tvomns
auyi Posts wdstnians Usenia eneumay wiidenisaey tenansusznau v3elnddu q lu Files dsutindnu
Wiuazul wazfnmunasuly Assignment dnn1suszausaulay wasuiinee wazldlwivesalu Teams Meeting 14
Microsoft Forms @3auuudsiadana viedmaliasienainszuy Al Ty Insights 11IlAT1einsiseuivesindny (g
w33t yaymiln wagdnsngual Tnawa, 2564) Application Microsoft Teams iiuin3esilefifiuszansnndmiunisaeu
ooulatfluuvinends Hreliiannsndoans udstoya ueumnenu Ussiliuna dansuszyuesulal uaziiasevinig
Seudvesinfnwliegaiusednsnam maﬂ’]iﬁﬂmwaw%ué'haﬁuagu’h Application Microsoft Teams tldaudne
d2AIN ATINUAMUABINT kazliuszanian

Yadeiidmasdenisanaulalde Application Microsoft Teams nsgifnuntin@nwuminerdenensinlng
Pnnsinwui Jeduanueseiifinasensindulaldau Application Microsoft Teams lusmninendevenisinlng
Tnefififoddynsadiafiszdu 0.05 Ae Msfuifsmudrelunisldom (Perceived Ease of Use) mssuiiauszlow
(Perceived Usefulness) wazn1sldauase (Actual System Use) Sansanuiadiitnasensindulaldau Application
Microsoft Teams tnefiruddynisadnogaiitudfyfiseiu 0.05 analumsgdld Application Microsoft Teams
TuamAnerdenenisilne danuduasiunisldauiedealedoanseeulatdu q eguds 1Wu Facebook, Line,

WhatsApp Buinasingiilduas Application Microsoft Teams Huldeudneg adngadsiuieundinduiigldduine
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Application Microsoft Teams d#sridunasldaudivarnvans navauetnudain1stun1slduaTve oty
uvAnendeinisaduayunisldan Application Microsoft Teams Wifugld sgnalsfini duitladeienadwmasionns
dadulaldann wu nssufnuvaendslunisldau anudhiulduesgunsaliilinu sudsldanslunislda
ey uinendenenisdnlneasianinagnsuaziuamnadauaiunisléam Application Microsoft Teams 1ng

Wsaundadesng 9 wantivsznousiy

d3U (Conclusion)

1) AsfinsAnmafisdniioeslng q AsessunisiSouseulatlasany wu nsuesniveuuuSeall
wdpafledmiunisvhanungy n1sudandnlud® uazdavheilensldanidaau Wilade wasaseuaquidomnisld
31U Application Microsoft Teams Tun1slUYOIMING1AENONITATING TINTINITHAILITEUUNTUINFOUYI1IENT
U3ENA LazAanIsumg o fAdastunsiSeunisaenuy Microsoft Teams

2) NMsEuaIUNISIUU Application Microsoft Teams mwiz‘mﬁmﬁué’lﬁmmilﬁmﬁ’uﬂiﬂwﬂmaamﬂ%
Application Microsoft Teams wAtinAnuHIutomIeng 9 wu Huled Swa dedsausaulat uazdneusunisldou
Application Microsoft Teams Tyntin@n maumquﬁ%mﬂ%’a’mﬁug’m nslganudmiunisiseunisaouy waznisly
uiliedlnl q wenand arsdeRanssudaasunisld Application Microsoft Teams lunsiSsunisaou 1@y nns
Useman1sldau Application Microsoft Teams wagRanssunanidsutszaunisainisidan

3) nsatfuayunsldeu Application Microsoft Teams masdmwidengUnsniuaslnssadeiugiuiisosiuns
1%y Application Microsoft Teams aesiUszavEAN 11U AevfiamesfiTiuszavEnmifisane Sumedidnauiiigs
wazdnvinatuayunisldeu Application Microsoft Teams wAtin@nw wioudeanenshnsefiazainuazsinga
uana Nt MHALIszUUNIARINAkArUszd unan sldeu Application Microsoft Teams (e ins1zsiqauds

ngeu uarlenmalunmsiaunnsldanusely
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