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Abstract

This academic article aims to study the issue of "Trump Tariffs 2025: Modern Economic Warfare
and Communication" with the objectives of (1) analyzing the communication strategies and formats of
political leaders and media outlets that play a role in creating misunderstandings or distorting
information about economic warfare and tariff policies, and (2) proposing guidelines for using effective
communication to reduce trade tensions and promote international cooperation in the context of
digital economic warfare. The article relies on qualitative data analysis from structured in-depth
interviews with three key informants: economics and security scholars, economic and financial analysts,
and journalists. Thematic categorization and synthesis were used as the framework for analysis. The
results reflect that the communication strategies and formats observed include agenda setting, direct
and consistent communication, the use of diverse communication channels coupled with information
distortion, selective presentation of information, counter-arguments to legitimize actions, media
presentation styles, campaigns and opinion-based commentary, and counter-communication
strategies. At the same time, effective communication guidelines in the context of digital economic
warfare should focus on transparent communication, multi-channel media utilization, promoting
dialogue and international cooperation, public awareness campaigns, and addressing misinformation to

enhance credibility.
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