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Abstract

Gen-Z tourists are a consumer group that influences the tourism industry.
Agritourism is one of the most popular forms of tourism among this group because it
meets their need for new and targeted experiences. Effective agricultural tourism
communication to attract Gen-Z tourists will cover the characteristics of these tourists
and their interest in agrotourism. They are familiar with digital innovation and
technology, including social media, and are interested in finding tourism experiences
that meet their needs. The Gen-Z group has diverse media usage behaviors. They
engage with content that includes social facts and emphasizes self-reliance. They are
patient and optimistic, and adapt well to their environment. They use online channels
and send information through websites and emails for convenience and speed. There
has been a development in line with social trends, along with the appropriate use of
social media such as Instagram, TikTok, and YouTube, and the agricultural tourism
communication guidelines to effectively attract Gen-Z tourists. This can be divided into
four categories: 1) promoting the context of agricultural tourism sites, 2) network-level
communication of agricultural tourism sites, 3) communication within agricultural
tourism sites, and 4) the agricultural tourism sites themselves. In addition, the strategy
for success in the digital era will be related to the elements of community tourism
management in the digital era, which consist of seven elements. There is a community
tourism management model in the digital era based on the SELF Model, which is an

important strategy to effectively drive income generation and employment for farmers,
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and the sustainable development of community tourism destinations for success in
the digital era.

Keywords: Communication, Agritourism, Gen-Z Travelers, Digital Age
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