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Abstract

This research aimed to: 1) study the marketing mix factors that customers considered
important in their decision to purchase second-hand products; 2) study customers’ decision-making in
purchasing second-hand products; and 3) examine the relationship between marketing mix factors and
customers’ decisions to purchase second-hand products.

The research instrument was a questionnaire. Data were collected from 385 respondents
selected through accidental sampling. The data were analyzed using descriptive statistics, including
frequency, percentage, mean, and standard deviation. The relationship between the marketing mix
factors and customers’ purchasing decisions was examined using the correlation coefficient.

The findings revealed that the marketing mix factors considered important by the
respondents in their decisions to purchase second-hand products were overall at the highest level.
Among the marketing mix factors, the personnel or employees factor was rated as the most important
and was at the highest level. Regarding customers’ decision-making, the information search dimension
was rated as the most important and was also at the highest level. Furthermore, the marketing mix
factors had a moderately high positive relationship with customers’ decisions to purchase second-
hand products (r = 0.675), with statistical significance at the .01 level (p < .001). The marketing mix

factors and customers’ purchasing decisions shared 45.56% of the variance.

Keywords: Relationship, Marketing Mix Factors, Decision-Making, Second-hand Products
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